
DOCUMENT RESUME

ED 054 012 SO 001 277

TITLE Communities Around the World. Our Community:
Economic Aspects. Teacher's Resource Unit.

INSTITUTION Minnesota Univ., Minneapolis. Project Social Studies
Curriculum Center.

SPONS AGENCY Office of Education (DHEW) , Washington, D.C.
PUB DATE 69
NOTE 203p.; Revised edition

EDRS PRICE EDRS Price MF-$0.65 HC-$9.87
DESCRIPTORS *Community Study, Concept Teaching, *Consumer

Economics, Curriculum Guides, *Economic Education,
Elementary Grades, Human Geography, Resource Guides,
*Social Studies Units, Social Systems

IDENTIFIERS Values Education

ABSTRACT
Teaching strategies for the study of the economic

aspects of the student's own community are emphasized in this
resource unit developed from materials produced by the Project Social
Studies Curriculum Center. This unit should make progress toward
teaching children the following: 1) concepts: consumer, producer,
capital goods, durable goods, productive resources or factors of
production, natural resources and man's use of the physical
environment, barter, money and banking, pricing and the cost of
production, profits and economic good, demand, competition, economic
model, individual proprietorship, partnership, corporation,
cooperative, private enterprise system, taxes, division of labor and
specialization; 2) generalizations evolving out of this conceptual
approach to community study; and, 3) inquiry skills as described in
SO 001 726. Attitudinal objectives are: 1) skepticism concerning
single-factor causation in the social sciences; and, 2) curiosity
about social data. Educational media are listed, student activity
sheets and textual materials developed by the Center are also
included. Other documents in this series of curriculum guides are ED
051 027 through ED 051 033, ED 052 080 through ED 052 082, and SO 001
278. (VLW)



Chelmsford Public Schools

Chelmsford, Massachusetts

11

0

U.S. DEPARTMENT OF HEALTH,
EDUCATION,& WELFARE
OFFICE OF EDUCATION

THIS DOCUMENT HAS BEEN REPRO-
DUCED EXACTLY AS RECEIVED FROM
THE PERSON OR ORGANIZATION ORIG-
INATING IT. POINTS OF VIEW OR OPIN-
IONS STATED DO NOT NECESSARILY
REPRESENT OFFICIAL OFFICE OF EDU-
CATION POSITION OR POLICY.

COMMUNITIES AROUND THE WORLD

Our Community: Economic Aspects

Teacher's Resource Unit

revised by

Leda Drouin Jean Gurecki

I)
June Gould Gail Hennigar

Charles L. Mitsakos
Social Studies Coordinator

This resource unit was revised following field testing in the Chelmsford Public
Schools from materials developed by the Project Social Studies Curriculum Cente
of the University of Minnesota under a special grant from the united States
Office of Education.

1969



OBJECTIVES

This unit should make progress toward teaching children the fo

Concepts (and definitional generalizations)

1. Consumer

A consumer is one who buys or uses
goods or services

2. Producers

Thoie who perform services or who
makegoods are producers.

3. Capital goods

Societies produce some capital goods
which do not satisfy consumer wants
directly butwhich are used to pro-
duce more goods and services in the
long run.

4. Durable goods

Some goods are consumed with one
use, while others are more durable
and are called durable goods.

5. Productive resources or factors of
production

A productive resource is anything which
can be used to produce goods or services.

6. Natural resources

Natural resources are those things in
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6. our natural physical environment
which can be used to help satisfy
man's wants.
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7. Barter

Barter consists of the desired ex-
change of goods or services for
other goods or services without
the use of money.

8. Money

Money is something which is acr.
cepted as a medium of exchange.

9. Bank

A bank is a business firm which
accepts savings of others, pays
interest on them and/or safe-
guards them, loans money to
others, and is paid interest on
loans.

10. Price.

The price is the ..amount which
must be paid to pUrchase the good
or service. It is,its money
value.

11. Cost of Production
The costs of production include
the prices which must be paid by
firms for all of-the productive
resources needed in production.
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12. Profits

Profits are the income left over
after costs are subtracted from
prices.

13. Economic good

An economic good is one which
is scarce compared to the demand
for it and so is not free.

14. Demand

Demand differs from wants in that
when there is demand, there is
a want backed up by the willing-
ness to pav the the ability to
pay for the product.

15. Competition

Competition exists where there are
a number of sellers and buyers of
a product or service and no single
seller or buyer can dominate or
control the the market price.

16. Economic model

Economic models simplify the economy
to make it easier to understand. They
include the major components in the
system and the major relationships
or connections among them.
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17. Individual Proprietorship

A single proprietorship is a
business owned by a single
person.

18. Partnership

A partnership is owned by two
or more people who are legally
responsible for all debts of
the firm.

19. Corporation

A corporation is owned by a
group of people having the
legal power to act as an indi-
vidual.

20. Cooperative

A cooperative is a business in
which ownership and profits are
shared by a group of indivi-
duals who are either the workers
or those who consume the pro-
ducts handled by the firm.

21. Private Enterprise System

Private enterprise systems are
marked by private ownership and
management of most means of
production as well as by pri-
vate ownership of consumer
goods.

J
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22. Taxes

Taxes consist of the money collected
by the government from individuals
and organizations in order to pay
for its operations and for services.

23. Division of Labor

In division of labor no one tries
to do all of the jobs needed to
satisfy wants. The jobs are
divided up and done by different
people. Even one job may be
broken up into a number of oper-
ations each of which is performed
by a different person.

24. Specialization

Specialization means that one per-
son does only one task or job and
becomes skilled in its performance.

Generalizations.

1. Every economic system faces scarcity
or a lack of enough productive re-
sources to satisfy all human wants.

a. Economic wants of people seem
never to he satisfied, since goods
and services must be replenished
constantly as they are used up,
since population is expanding, ;Intl
since new inventions create new
wants.
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2. The private enterprise system
provides great freedom of
choice for consumers; these
choices are influenced by many
factors.

a. Prices can influence our
choice-making

b. Preference can influence
our choice-making

c. Quality influences our
choice- aking.

d. Packaging may influence
consumer choices.

e. Advertising is used to per-
suade consumers to make
certain choices as against
other choices.

3. Barter is inefficient, the de-
velopment of a monetary system
promotes exchange and so a
division of labor and greater
productivity.

a. Barter is inefficient in
that goods and services
are not necessarily of
equal value.

b. Barter is inefficient in
that goods and services can
not always be divided to
equalize value.

c. Barter is inefficient in
that many goods do not
last well.
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d. Barter is less efficient than money
for a number of reasons.

e. Money serves as a medium of ex-
change, as a measure of value,
and as a storeer of value;
it is divisible and can be
transported easily.

1) Money is wanted for what it
can buy; paper money has
no value in and of itself.

4. Prices are affected by supply and
demand and affect supply and
demand.

a. Other things being equal, the
lower the price, the greater
the demand usually is; the higher
the price, the less the demand
usually is---except in the case
of certain types of goods.

1) The degree to which changes
in prices affect demand
depends upon the degree to
which consumers consider
the good or service essen-
tial to them.

b. Other things being equal, the price
of a good rises when the good is in
short supply as compared to the
demand for the good and falls when the
supply of the good is larger than
the demand at the existing price.

c. Wage rates are affected by the
supply and demand for labor.
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d. In general people in this
country wish to sell their
labor, land, capital, or
goods for the highest in-
come.possible in order
to obtain the largest
amount of desired goods and
services.

5. There are different kinds of
productive resources (factors
of production) including natur-
al resources (called land)
labor (man) and capital goods-
(tools and machines and build-
ings to house production).

a. Many types of goods can
be produced from the same
resources.

1

6. Division of labor and special-
ization make possible increased 1

1production.

a. Mass production assembly
lines use division of aabor
and specialization to in-
crease output pnr worker.

h. Division of labor and
specialization in any mass
production system nermits
reduction of cost oer unit
produced.

7. Specialization makes for inter-
dependence.

a. Mass production factories
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b. People in most societies of the
world depend on people who live
in other communities or countries
for certain goods and services
and for marke*s for their goods.

R. Cities usuall7 greater division
of labor and specialization than
small towns or farm areas.

9. Output can 1-,e, increased by a
more efficient conbination of
productive resources (by the way in
which production is organized).

10. Output can be increased by techno-
logical progress in the development
of tools and machines and power to
replace manpower.

a. New technological developments
hrinq improved efficiency to
tools and machines and increased
labor productivity.
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12. Business firms are organized
as individual proprietorships,
as partnerships, as corporation
or as producers' or consumers'
cooperatives.

a. As compared with individual
enterprises, corporations
make possible a larger in-
vestment in capital goods
with an accompanying mass
production and lower costs.
They also provide some '-

legal safeguards for own-
ers in case of the fail-
ure of the business. How-.
ever, the owners have less
independence.

13. Firms compete with each in many
ways; this competition affects
how things are produced.

a. Firms may compete with
each other by cutting price.

b. Firms may compete with each
other by heavy advertising
to make their products
better known or to increase
the demand for their pro-
duct rather than for com-
peting goods.

c. Firms may compete with each
other by trying to improve
the quality of their pro-
duct- or by product differ-
entiation.
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d. Firms may compete with each other
by trying to introduce substitute pro-
ducts which will be more attractive
to consumers or cheaper.

e. Firms may compete with each other
by cutting prices which means that
they must compete in cutting costs
of production in order to make a
profit and stay in business.

14. Some things can be produced better in
one place than in another because of
climate, resources, access to resources,
available transportation, close-
ness to markets, labor supply,
people's skills, etc.

a. Location of production will be influ-
enced by natural resources needed
for production.

b. Location of production will be
influenced by transportation
factors.

c. Location of production is in-
fluenced by physical features which
affect transportation and access to
resources.

d. Location of production is influenced
by access to markets.

e. Different parts of a city usually
have different but interrelated
functions.
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15. In a private enterprise system,
it is the market which serves
largely to resolve the ques-
tions of: What and how much shall
be produced? How shall it be
produced? and Who will get what
products and services.

a. Demand affects the supply of
goods and services by affect-
ing prices. Other things being
equal, the higher the price for
a good the larger the quantity
which will become available for
sale.

b. Competition among producers af-
fects how things will be pro-
duced in a private enterprise
economy, since each producer
will try to arrive at the most
efficient use of productive re-
sources in order to compete
with others and make greater
profits.

c. The money incomes people re-
ceive, whether in the form of
wages, interest, rents or pro-
fits, is the main factor in de-
termining how goods and service&
will be divided--who will get
what part of the goods and ser-
vices produced in a country.

16. Economic systems differ as to how
questions are resolved about what
and how much to produce, how it
shall be produced and who shall
get what goods and services.

1 t";



a. There are many ways of deciding who
should get scarce goods and ser-
vices.

17. Private enterprise systems are really
mixed economies, with government
ownership of some means of production and
some common socialized goods and
services.

a. Government taxation and spending
policies affect what and how much
shall be produced and who will get
what goods and services.

SKILLS

18. The flow of income in a private enterprise
system can be broken down into three gen-
eral types of flows: Between businesses.
and the public (producers and consumers);
between the government and both pro-
ducers and consumers; and between the
savers and investors.

a. Businesses buy productive resources
(labor, capital, and natural resources)
from others and pay them wages,.inter-
est, rent, and money for natural
resources which they in turn use to
buy goods and services from businesses.

b. People and business firms pay taxes to
the government and the government pro-
vides services to the public and also
buys productive resources from the
public.

c. Many people save part of their income
by putting it into banks which lend
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SKILLS

I. Organizes and analyzes information
and draws conclusions.

a. Classifies data

2. Attacks problems in a rational man-
ner.

n a private enterprise
down into three gen-
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a: Sets up hypotheses.
b. Tests hypotheses against data.

3. Gathers information effectively.

a. Interprets pictographs and bar
graphs.

b. Interprets flow charts or model

c. Uses encyclopedias and other re-
fernces to locate informatione
on local community.

4. Uses effective geographic skills.

a. -Understands use of map symbols
to represent reality.

b. Interprets map symbols in terms
of key or legend.

c. Interprets map symbols for
cities and towns.

ATTITUDES

1. Is sceptical of single-factor causa
tion in the social sciences.

2. Is curious about social data. lb
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G. (D) A consumer is one who buys or 1. All people are
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S. Generalizes from data.
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one who buys or 1. All people are consumers but not all
d services. people are producers.

ata.

A. The process of satisfying people's
wants is called consumption, and
the people whose wants are satisfied
are called consumers.

1. Wants can be
which people

2. Wants can be
which people

in the form of goods
desire

in the form of service
desire.



TEACHING STRATEGIES EDUCATIONAL.,MEDIA

1. Ask children to list all of the things which their
families paid money for in order to get them ready
for school this fall. (Include such things as
hair cuts, visits to the doctor or dentist, etc,
as well as material objects..) Make a composite
list on the chalkboard and transfer the items to small
cards. Children should note the number of different
kinds of things purchased directly for them to use.
Tell them that because they use things they are
called consumers.

2. Have children make lists of all items for which their
families spent money during the last month. (They should
do this at home with the help of their parents.) The list
will include 'a variety of items and services such as food,
clothes, haircuts, rent, movies, newspapers, magazines,
visits to doctors or dentists, lessons of one kind or
another, food for pets, gasoline for car, bus fare,
car repairs, etc. Have each child indicate after each
item the number of.members of his family who will or
have used the item. (In some cases it will he a whole
family.) Then ask the class: Did you any =of you find
that there was any member of your family who will not
use at least one of the things listed? What do you use?
What do babies in your families use? Ask: Are all the
members or your family consumers? Why?

3. Now make a compositelist of the things purchased by child-
ren's families. Put each item on a small card. Add to the
other cards already made. Now ask children .to classify the
cards in two ways. First, hold up several cards which re-
present goods in one hand and several which represent services
in the other harid. Ask: Can you see any difference in the type
of thing purchased? Why have I groUped these two items to-
gether and not included these other two items? Help children
classify items as goods and services. Redefine a consumer as a
person who uses goods and services. Tell the children that having
a service performed for one (i.e. a harder cutting one's hair)

JR



S. Classifies data.

G. (D) Societies produce some capital
goods which do not satisfy con-
sumer wants directly but which
are used to produce more goods
and services in the long run.

G. (D) Some goods are consumed with
one use, while others are more
durable and are called durable
goods.

S. Classifies data.

G. (D) Those who perform services or
who make goods are producers.

3.

4.

u
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t
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B. Worke
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1.

S. Classifies data. 2.
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3. Some goods do not provide immediate
satisfaction to consumers; they are
used to produce other goods and so
are called producer's goods or capi-
tal goods.

4. Goods can be classified as durable or
non-durable, although those generally
classified as non-durable include
things such as clothes which take
longer to consume than other non-dur-
able goods such as food.

B. Workers are producers of either goods or
services.

1. Members of families work inside the
home and/or outside the home.

2. Those who make useful things are pro-
ducers of goods.

20



is just as much consumption as wearing clothes or dating
foods. Have children set up an hypothesis about wh6ther
more people produce goods or services in this count,ry.
This hypothesis will be tested later. However, ask:;, How
could people test this hypothesis? Tell the class about
census as a source of such data.

4. Now have children sort the cards according to goods!and
services. Each should then rearrange his own listslin
two columns, one labelled goods and one labelled services.

5. Perhaps some child will have listed the purchase of a tool
or machine by his father. If so, identify such things as
items which help us produce what we want but do not satisfy
our wants directly -- as capital goods.

6. Now take the pile of cards labelled goods and ask clliildren
to classify then in a different way. Have them sort out the
goods in terms of how long they will last -- in tertlis of
whether or not they satisfy wants quickly (e.g. fool) or over a
long period of time (car, house) or over a period of time but
much shorter than for highly durable goods (e.g. clTthes.)

7. Have the children make a list of members of their 4milies
and the work which each does inside the home. Theylwill
discover than some members of the family do not work. (e.g.
grandfather, baby, etc.)

8 Make a composite list of types of work done in chil4ren's
homes. Put on chalkboard or on tagboard. Then point to
some of the items which represent production of goods and
ask them what difference there is between this group of kinds
of work and the next group which you point to. (Now!point to
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3, Those who do useful work for others--
work which does not include making goods- -
are producers of services.

. (D) Those who perform services or
who make goods are producers.
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types of work which represent services.) W
difference between making a cake and washin
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Review the difference between goods and ser
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9. Have each child draw a picture of his famil
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use pictures for a bulletin board display.

10. Have the children list the members of their
outside the home and the work each does. A
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the production of services. Make a composi
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two columns headed Producing "Goods' and Pr

11. Now say: Suppose we say that a producer is
something to make possible things we want.
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_s of work which represent services.) What is the
Eerence between making a cake and washing the dishes?
geen making up a bed and making a new bookcase (or other
s such as that)? Between cutting the grass. or
,ing vegetables or flowers in the garden? etc.

iew the difference between goods and services. Now turn
the items on the combined class list which you did not
when asking children to note the difference in type.
children to classify each one. Then have each child
.sify the types of work he listed in two columns, one
Making Goods and one for Producing Services.

each child draw a picture of his family working at home.
in a class booklet entitled "Work in Our Homes." Or

pictures for a bulletin board display.

the children list the members of their families who work
ide the home and the work each does. Again lead them to
sify the kinds of work by the production of goods or
production of services, Make a composite list for the
re class and then ask children to place items in
columns headed Producing "Goods' and Producing "Services."

say: Suppose we say that a producer is someone who does
thing to make possible things we want. Look again at
lists of kinds of producers? Would those making goods be

ucers? Would those doing these jobs (point to column
services) be producers? Now have children work out a A Appendix: Student
ral definition which defines producers in relationship Activity number 1
oods and services. Use Student Activities Nos. 1 & 2. and 2
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S. Classifies data.

S. Interprets pictographs and
4. More adul

services

S. Classifies data.

G. (D) A consumer is one who buys or
uses goods or services.
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data.

s nictogra hs and
4. More adults in the U.S. work to produce

services than work to produce goods.

data.'

-umer is one who buys or
oods or services.
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12. Children may draw pictures of members of their families
who work outside the home. Have children group them into
two piles of pictures: those that show production of goods and
those that show production of services. Use them in pre-
paring a bulletin board display which contrasts the type
types of production. Or hind the pictures in a class booklet
entitled "Work Outside Our Homes." (Again contrast the two
types of production.)

13. Ask: Which type of production is most common for parents
of class members ?. If it is service, ask: no you think this would be
true for the workers as a group in this country? Remind
children of all the goods which they and their families buy.
Many workers must work to prepare these goods.

14. Perhaps show pupils a simple pictograph comparing number
of workers in the country who provide goods as compared to number
providing services. Be sure that you make the pictograph by
using a number of stick figures of the same size rather than by
increasing the size of the larger stick figure. (Changing the
size of figures presents an inaccurate picture of relative sizes.)

If possible, put this pictograph (made with the stick figures) on
a transparency and project it with an overhead projector. Then

place on top of it a transparency in which bars are used to
cover the pictograph, so that the children see the same information
illustrated in a bar graph. Be sure to add the necessary scale
at the bottom of the graph to show the number of workers represented
by each bar. By showing children-the relationship between a
pictograph and a bar graph, you should help children read bar
graphs in the future.

15. Find pictures showing consumers and producers in the
community. Be sure to include a number of pictures of people pro-
ducing services (e.g. mail carrier, milk man, delivery boy, grocer,

2
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G (D) Those who perform services or
who make goods are producers.

G (D) Business buy productive re-
sources (labor, capital, and
natural resources) from others
and pay them wages, interest, rent
and money for natural resources
which they in turn use to buy
goods and services from businesses.

S. Interprets flow charts* or models.
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s buy productive re-
(labor, capital, and
resources) from others

1 them wages, interest, rent
ey for natural resources
they in turn use to buy
and services from businesses.

nets flow charts* or models.

C. Our economic system can be pictured
in a simplified way by looking at a
model showing consumers and pro-
ducers (the components) and the
flow of money and goods and service
between them (the connections be-
tween components).

1. Consumers get goods and ser-
vices and pay money to those
who provide or produce them.

29
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dentist, doctor, teacher). Also be sure to include pictures of
consumers which show the consumption of goods (e.g. women
taking goods off shelf in grocery store, people waiting in
line for a ride on ferris wheel, patient and doctor, crowd
watching community baseball game or football game, etc.) .

In small communities, you would be able to include pictures
of people the children will know.

Now show the pictures as a means of reviewing what children
have learned thus far. As you show each example, ask
questions such as; is this person a consumer or a producer
in this case? Is there a consumer as well as a producer in
this picture? What is this person consuming? What is this
person producing? You may wish to have each child write his
answers to your questions on each slide. Then show the slides
once more and discuss them orally with the class. If you cannot
make slides, you could use pictures cut from magazines and
newspapers, although they would not show local scenes.

16. Have each child bring in pictures of consumers and producers
and make his own booklet on "Consumers and Producers."

17. Have each child draw one picture of an item purchased by his
family. Prepare a bulletin board display of a simple flow
chart. On the far left pin pictures of several houses and
pictures of people representing families. On the far right
pin pictures of various types of business establishments
(e.g. factory, stores, barber shop, etc.) With white string
outline a large arrow running from the pictures of businesses
to the pictures of homes. This arrow should have double lines
(as shown in model in appendix) and should be placed at the Appendix:
top of the bulletin board. At the bottom of the display, out- Model #1.
line a similar arrow with colored yarn running from the homes

30
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2. Most adults are both consumers and pro-
ducers.

D. We can show a more accurate picture of our
economic system by adding to our model the
flow of productive resources from the
people to the businesses and the flow of
wages, rent, and interest from businesses to
the people who use the money to buy goods
and services from the business firms.

31
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to the businesses. In the space provided by the top arrow,
post children's pictures of things purchased by their families.
In the bottom arrow,place pictures of coins, currency, checks,
etc.

Ask: Why are the people living in these homes paying money to
the people in these businesses? Have children label the top arrow
goods and services and the bottom arrow money.

18. Take a picture of a local store owner who children may know
and make duplicate copies of it. Or cut out the picture of a
man from the same ad in two different magazines and give him a
mythical business job and name. Now ask: Where would we
place Mr. on our chart? Should we place him only on this
side of our chart? Will he be only a producer? Now take a second
picture of Mr. Smith and place it on the side with the homes.

19. Have children look at the flow chart on the bulletin board.
Ask: How do the consumers get money to pay for the goods and
services from the businesses?

Now have children select one of the smaller pictures on the
board which represents goods and one which represents services.
Change the flow chart by making a thinner arrow to show the flow
of goods and services, using only the two pictures. Move the
arrow showing the flow of money as payments for goods up under
it. Now add an arrow at the bottom which moves from business to
families and shows money payments for wages, rent, etc. Add
another arrow going in the opposite direction which shows labor,
natural resources, savings. (Use pictures of money for the
first arrow which shows the flow of money payments for pro-
ductive resources and pictures of a worker, of some natural re-
source, and of a tool for the second arrow which shows productive
resources flowing to business firms.)

Appendix:

Model #2.
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G. Every economic system faces
scarcity or a lack of enough
productive resources to satis-
fy all human wants.

G. Economic wants of people seem
never to be satisfied, since
goods and services must be re-
nlenished constantly as they
are used up, since population
is expanding, and since new
inventions create new wants.

R
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II. There are not enough goods and services to
satisfy the desires of all of the people
for them.

A. Most families have more wants than they
can satisfy with the money they have to
spend; therefore, they must make choiceS
as to what they will buy.

B. Taken as a whole people's wants are
greater than can be produced in any
society. Economic wants of people never
seem to be satisfied.

1. Goods and services must he re-
plenished because they are used up
by the process of consumption.

2. New inventions create new wants.

3. The population is expanding, and
more people need more goods and
services.
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20. Read aloud the fairy tale The Fisherman and His Wife.
Allow time for children to discuss the behavior of the Append
wife. Then say: Suppose you had a magic fish? What The Fi
would you ask for? Let's imagine that all goods and Wi e.
services are free. Make a list of all the goods and
services you would want and need.

After a few minutes, tell the children to -stop writing.
Then ask: How many of you were able to list all the
goods and services you would want if they were free?
Why did most of you fail to finish? What does this
tell us about our wants?

21. Ask a series of questions aimed at bringing out un-
limited wants as compared to limited supply. e.g.

a. Does your family have enough money to buy all the
goods and services that it wants?

b. Why don't our wants for food get satisfied in the
same way that our wants. for (name of toy) get satisfied?
(We eat a meal and then get hungry again, toys last
longer.)

c. Why does your mother have to buy you new clothes? (They
wear out, Styles change. Children outgrow them.)

d. How many of you have black and white televisions sets?
Keep your hands up if you would like a colored tele-
vision set. Why would you like it when you already
have television? Can you think of other things which you
would like because they are new or better than things
your'family already has? (New car, any newly invented item,

e. Tell children how many new people are added to our populatic
in this country each year. (Or do the same for the communit
Ask: What does this mean about the total wants of people i
our community or country?

35
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G. (D) An economic good is one
which is scarce as compared
to the demand for it and so is
not free

37
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C. Economic wants are wants for thi64s
which are scarce in relationship to
the wants for them; they cannot be
acquired without somehow being paid
for through labor, money, taxes, etc.

38
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f. Ask: When you made your lists of things you wanted, how many
of you listed clothes as one of the goods you would want? If
clothes were free would you want fair quality goods or would
you want the best? Do you think everyone in our community
would want the best quality of clothes possible? About ( quote
figure) people live in our community. How many of these
people would want find clothes? There are about (quote current
estimate) people in the United States. Would we have enough
resources to satisfy the wants of everyone in the U.S. for fine
clothes? In the world?

g. Can you think of other things or services which must be re-
placed or repeated? (e.g. pencils wear out; hair grows again
after hair cut; etc.)

h. Can you think of any other examples of wants which are likely
to continue or increase rather than being satisfied?

22. You may wish to find and read aloud sections of news articles illustrating
other examples of scarcity (e.g. articles on food shortage or famine
in some part of the world; article on water shortage in some
part of the country; article on labor shortage in some
occupation; article on work stoppage because of materials shortage;
article on cut in government spending because of increased spending
on war effort, etc.) Have children look in newspapers and
magazines for other examples of shortages of one kind or another.

23. Have each child draw or find pictures he can use to illustrate a
booklet entitled "People's Wants Exceed Supply."

24. Say: How much do your parents pay for the air you breathe? Why
don't they pay anything? How much do they may for the water you
drink? (If pupils live in an area with private wells, they may
not pay for water, but what they have paid for is the well. If

3
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G. Private enterprise systems are
market by private ownership and
management of most means of pro-
duction as well as by private
ownership of consumer goods.

G. Private enterprice systems are 3. Some of 01
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1. If goods are not in short supply (such as
air or water in some areas with only a
small population and many lakes and rivers)
people will not pay for them.

rprise systems are
ivate ownership and
f most means of pro-
ell as by private
consumer goods.

rprice systems are
economies, with

wnership of some
lined goods and

2. Some of our wants can he satisfied by
families or individuals who can pay for
them. In this country these wants are
usually provided by private enterprise.

3. Some of our wants would cost too much for
individuals or families to provide for
themselves; these wants may be provided by
the government and paid for collectively
through taxes.
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pupils live in cities, they pay small amounts for water.) Now
ask: Suppose you lived in an area of many lakes or rivers and
only a few scattered families. Would you have to pay for your
water then? Why or why not? During a big snow storm would any-
one pay for snow? Why not? Does anyone ever pay to have snow
made? (e.g. ski resorts) Why? What then can we say abOut why
we pay for some things we consume or that we have and not others?
Now define economic goods for children.

25. Ask: Who pays for most of the things you and your families con-
sume? Where do they get the money to pay for them? (Children
will probably say by working or selling their goods and
services. Do not try to get them to come up with other ideas at
this time. Wait until after they have studied the different
kinds of productive resources.)

26. Have each child made a chart (perhaps using cut -flout pictures or
his own drawings) to illustrate sources of income for a family.
Save' and let children add to charts later.

27. Ask: Who usually produces the things that supply our wants
for food, clothing,and shelter. (Help children understand that
most businesses are private in this country.)

28. Ask: Can you think of any goods or services which your families
get which are not provided for by private industry? What services
are all of you getting right now? (education). Who pays for this
service? Can you think of any other services or goods which your
parents do not pay for individually even though you and they share
in their use? (Review what pupils learned in third grade course
about services provided by government and reasons for such services.)

42
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nsist of the money col- C.
y the government from
als and organizations
to pay for its opera-

d for services.

a. It would be too expensive and uneconom-
ical for each family to hire teachers
and provide facilities for educating
its own children, to provide its own
fire or police protection, to build its
own roads on which to drive its car,
etc.

b. Governments provide such services by
collecting taxes from people and busi-
ness firms. Therefore the people are
paying for these goods and services in-
directly and collectively.

The government must buy resources, goods
and services from people in the society
in order to provide these public ser=
vices and goods, Therefore, it must be
added to any model showing the flow of
goods and services and money

44
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Could every family provide its own fire truck or hire firemen?
Could every family hire teachers and pay for education? Could
every family build highways for their car? Would it be
sensible to do so if they could? etc. What plan does our
community have so that all families can have education, protection
against fire, highways, etc? Who pays for these services? (parents
through taxes).

29. Develop a chart in class:

WHAT FAMILIES BUY FOR WHAT FAMILIES BUY
THEMSELVES TOGETHER

Food Schools
Clothing Roads and Highways
Automobiles Fire Protection
Houses Police Protection
Etc. Post Offices

Etc.

30. Return once more to the flow chart on the bulletin board. Ask
what else needs to be added to our diagram?

Make a new chart or add to the bulletin board display in order
to show government providing services to business and getting

Appendix:
Model 43
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taxes from them and providing services to consumers and
getting taxes from them. Have pupils identify what is pro-
vided. They might draw pictures to illustrate them.

31. Say: Listen carefully to the two accounts which I will
read to you. Listen to find out how they are alike. Read
a brief account of the purchase of Long Island from the
Indians with beads, etc.

Now read aloud an account of how Sue traded marbles with
Ellen. Afterward ask: Do you think this was an even
trade? How are the two accounts I have read to you alike?
What do we call this method of obtaining goods?
(Barter) Did you ever trade or barter with your friends?
How? What problems were there in such exchanges.

32. Ask: What do we usually use to obtain goods and services
today instead of the beads that the early settlers used,
for the w.change of goods? Today we will see how we would
have to get along if we could not use money to obtain the
goods which we desire.

Conduct a live trading session in class. Have each child
bring in one object that he would be willing to trade with
other children (emph'asize the fact that this object will
not be returned.) During class give children five minutes
in which to trade. Tell the children that they must trade
at least once but may trade more often if they wish.
Following the trading session ask children to respond to
the following:

a. What object or service I started with
b.- The trades I made
c. Was I satisfied with my trade(s) and why

Discuss with class

d. Would this be a useful method of obtaining goods and
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B. Most societies use some form of money to
make exchange of goods and services
easier.

1. Money serves as a medium of exchange,
as a measure of value, and as a storer
of value. It facilitates both the ex-
change of goods and the savings needed
for investment.
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33. Write a list of the problems involved in barter on the chalkboard.
Ask: Now do we solve these problems created by barter? Do we
solve each of these problems with our money system? Discuss
each problem and how it is solved in our system. of exchange.



G. Money is wanted for what it can
buy; paper money has no value
in and of itSelf.

G (D) A bank is a business firm which
accepts the savings of others,
pays interest on them and/or
safeguards them, lends money
to others, and is paid interest
on these loans.

G. The money saved by individuals
and put into investment banks
becomes a source for investment
by those who borrow the Money
to make capital goods.

-32-
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2. Money is valuable because of what it can
buy.

C. Banks make it easier for people to
save or borrow money; they make it
easier for business organizations
to borrow money needed to get more
machines or to build factories.
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34. Hold up a coin such as a half dollar and also a dollar hi
Ask: What makes each of these valuable? Is it the ink or
raper on this dollar bill? Is it the metal in this coin:
would you like the money? Suppose no one would accept it
something else you want to buy? Would you still want it

35. View transparencies 41-4 of Everyday Economics and use rE
fated worksheets.

3(. Show the film The Story of Our Money System. A simple t:
line showing the'development of our money system could
be made to check understanding.

37. Find advertisements that inform us of services provided
by banks within the community. Emphasie the savings
service of the bank, the checking service, loans, in-
surance, savings bonds, etc.

JJ
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G. Many people save part of their
income by putting in in banks
which lend the money to business
firms which in turn pay interest
and finally repay the loans.

S. Interprets flow charts or models.

S. Classifies data.
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D. Because banks get money from people and
loan it to others, they must he added to
the model of monetary flow in the Am-
erican economy.

IV. Factors of production include natural re-
sources (land) labor (man) and capital
goods (tools and machines.)

A. Land or natural resources include fer-
tile soil, minerals, water and timber
resources, climate appropriate for
growing crops, etc.

B. Labor consists of the human effort in-
cluding the technical, managerial
and administrative skills of the
people in a society.

58
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38. Show filmstrips: What the Bank Does with Andy's Money,
and What is Profit?

30. Visit a hank in the community for the purpose of
finding out what services are offered and how these
services are'provided. Make arrangements ahead of
time and e sure to tell the nersor who will serve
as guide what the class has already studied
about banks, or show the film Money in the Bank and Out.

40. Return to the flow chart on the bulletin board. Ask:
Do we need to acid anything else to this chart to show
how money moves in our society? (If necessary, ask: Do
we need to add banks to this chart? Why?) Use a cut-out
picture of a bank and add it to the chart, perhaps
moving some of the other parts of the model around to
make room for it. Again add strings (of a different
color) to make arrows showing the flow of money, this
time from banks to consumers and hack again and from ban
to business firms and back again.

41. Ask: What will we need if we are going to make doll clo
What do we need to cut the grass? To prepare a meal?
(List all of the suggestions on the chalkboard.)

4,Je children examine the lists to find items that have
in common. It should now be possible forthem to catego
items and place them in three as yet un-named columns;
erials, labor, and tools. Have the children supply aporr
headings for the columns.
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G. A productive resource is
anything which can he used
to produce goods or services.

G. Societies produce some capital
goods which do not satisfy con-
sumer wants directly, but which
are useful to produce more goods
and services in the long run.

G. Machinery and power make possible
greater production per person
and more complicated products.

61
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C. Capital goods include those means of
production like tools, machines, and
factories, which do not satisfy our wants
directly but help us produce what we want.

1. Capital goods enable us to make things,
or do jobs faster, to produce more,
and to make more complicated goods
and provide, more complicated servi-
ces.
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Say: Taken all together, these things are called p
sources or factors of production. How would you
resource? How are the three kinds of resources all
they different? What other kinds of things might 1.

each of these columns? (Get pupils to add by havinc
of the things needed to produce wheat or corn or fJ
appropriate climate--or other objects not mentioner

42. If the term capital goods has not come up in previ(
introduce it now. Discuss machines and tools used
in cooking, preserving food, cleaning, etc. What me
or tools do their parent use in their jobS? (have
aSk at home.) To reenforce this concept use transi

& 6 of Everyday Economics and their related work:

43. Ask; How do machines and tools help us? Perhaps (

how they make jobs easier by having children compa.
as follows:

(a) Boiling something on a'stove as against makin
the yard and boiling it over that fire.

(b) Sewing something by hand as compared with sew-
sewing machine.

Ask: How easy would it be to make an automobile w
machines? Could it be done without anv tools?

Show pupils picture of a computer and tell them ho
the time for making mathematical computations. Or
speed of adding machine by timing it and children'
numbers.

44. Have children think of other comparisons such as t
pictures comparing work by machine and work by han
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ken all together, these things are called productive re-
or factors of production. How would you describe a
? How are the three kinds of resources alike? How are
ferent? What other kinds of things might be placed in
these columns? (Get pupils to add by having them think
hings needed to produce wheat or corn or flowers--e.g.
ate climate--or other objects not mentioned so far.)

erm capital goods has not come up in previous lesson,
e it now. Discuss machines and tools used in the home
ng, preserving food, cleaning, etc. What machines
do their parents use in their jobS? (have children

ome.) To reenforce this concept use transparencies
Everyday Economics and their related worksheets.

w do machines and tools help us? Perhaps demonstrate
make jobs easier by having children compare such things

ws:

ling something on a.stove as against making a fire in
yard and boiling it over that fire.

:ing something by hand as compared with sewing it on a
ing machine.

w easy would it be to make an automobile without any
? Could it be done without anv tools?

ils picture of a computer and tell them how it reduces
for making mathematical computations. Or demonstrate
adding machine by timing it and children's addition of

ldren think of other comparisons such as this and make
comparing work by machine and work by hand.

Transparencies:
Everyday Economic
4 5 and 6
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G. savings (or forgoing
present consumption) are 2. Ca
needed to obtain canital se
goods.

G (D) Natural resources are those
things in our natural physical
environment which can be used
to help satisfy man's wants.
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2. Capital goods are acquired by saving one-
self or borrowing the savings of others.
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45. Now ask: What is done so that capital good ,3 my be bought?
(e.g. What do your parents do in order to vt the money to
buy a new refrigerator or stove, etc.) Some:;: of the children
are likely to say that they save it. Some will say that they get
it at the hank. Is it their own or do they borrow it? If
it is their own, how does it get to the bars];: in the first place?
(saved) if they borrow it, what do they evelitually have to
do?

46. Perhaps give pupils a certificate indica.tinc. a certain amount
of money. On the bulletin hoard, mount a seiries of pictures
of things which you think they might like tc buy with this
money. After each, indicate the price Of each good. Now ask
each child to make a list of the things. he would buy with
his certificate. Then say: Suppose you wanited to purchase
a machine or tool which costs twice as much as the amount
on your certificate. What would you do? (Help children see
that they would have to forgo the purchase 'DIE some things
now in order to save money to purchase the ollpital goods. Or if
they borrowed the money now, they would have':, to forgo the pur-
chase of other goods in the future in order ?to repay the loan.
See Appendix for Student Activity number 3.

47. Say: In other words, when your parents wish 1:0 buy capital goods,
such as refrigerators, stoves, power mowers,letc, they save
and so must give up buying some other thingslthey might want
and would use immediately. How do you think factory owners
get the money to buy machines and put up factories?

1

Show film Conserving Our Natural ResoUrces,tci develop more
fully the concept of natural resources.
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s done so that capital goods my he bought?
ur parents do in order to get the money to
erator or stove, etc.) Some of the children
y that they save it. Some will say that they get
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ds, when your parents wish to buy capital goods,
tors, stoves, power mowers, etc, they save
up buying some other things they might want
ediately. How do you think factory owners
buy machines and put up factories?

Appendix:

Student Acti-
vity 43

in Our Natural Resources,to develop more Film: Conser-
o natural resources. ving Our Natu-

ral Resources
F3ai ley /Film

Associates.
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S. Classifies data.

G. There are different kinds of
productive resources (factors
of production) including natural
resources (land), labor
(man) and capital goods (tools
and machines and buildings to
house production.)

G. Many types of goods can be pro-
duced from the same natural resource.

S. Uses encyclopedias and other
references to locate information.
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4(1 Find nictures of different kinds of nroductive resources.
On the chalkboard make three columns entitled: natural
resources, human resources or labor, and capital goods.
Have the children identify which factor of nroduction
is shown and list the item in the anpronriate column.

50. Divide the class into groups to investigate the products which
can be made from a single natural resource. Each group might
prepare a large poster showing the resource and the nroducts.
(Or children might prepare a display of the resource and
some of the products produced from it.) Bring to class some of
the reference bolls which they might use and teach them how
to use them.

51. Now say: You remember that we discussed how our families got the
money to buy goods and services. What was the way we mentioned?
(write on chalkboard.) Can you think of any other ways we should
add now? (Ask enough questions to bring out possibilities of rent
and interest.) Perhaps ask children to go home and
ask their parents this question. (You may not wish to do so if you
have some children whose mothers or parents receive aid from
the government.) Ask: What are people doing when they rent
buildings or land? (Relate to capital goods and natural resources.)

Now have the children add to their charts on sources of income.

70



G. Division of labor and speciali-
zation make possible increased
production.

G. Specialization makes for inter-
dependence.

G (D) In division of labor no one
tries to do all of the jobs
needed to satisfy wants. The
jobs are divided up and done
by different people. Even one
job may be broken up into a
number of operations, each of
which is performed by a different
person.

G. Division of labor and speciali-
zation make possible increased
production.

G. Output can be increased by tech-
nological progress in the develop-
ment of tools and machines
and power to replace manpower.

-42-
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V. Division of labor and specialization can
increase production, but it also increases
interdependence.

A. Most goods and services are produced
by workers who specialize.

I. Division of labor and speciali-
zation help to produce goods and
services better and faster.

2. Division of labor results in
specialization and interdepen-
dence.
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52. Say: Let's review the jobs you have at home. Why is
necessary? Why is it a good idea to divide up the joi
What would happen if everybody in the family tried to
jobs? (e.g. cook, make beds, put up shelves, etc.) Wh
happen if you didn't do your job? (Bring out interdep
among family members.)

53. Project the list of parents' jobs outside of the home
Notice the number of different types of occupations.
Ask why parents chose their jobs. Discuss freedom of
occupational choice in this country.

54. Ask: Why doesn't each family produce everything its
use? Did families ever do this? (Review what childre
learned in grades one and two, particularly about the
family and the colonial family of Boston).

55. Review with children what they learned about how colo
women made clothing. Now show the film, How Is Cloth
The Story of Mass Production, and have children comp
two ways of making clothing. Which system makes it
to produce more clothes? Which requires more worker
don't your mothers make all of the clothing for your
families?
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Film: How is Clo-
thing Made;'
Tie Story of
Mass Pr&1uction
Bailey/ Film
Associates.
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G (n) Specialization means that one
person does only one task
or job and becomes skilled in
its performance

G. Specialization makes for inter-
dependence.

S. Generalizes from data.
B. Cities hav

do smaller
G. Cities usually have greater

division of labor and speciali-
zation than small towns or
farm areas.

S. Classifies data.
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B. Cities have greater specialization than

do smaller towns and rural areas.

lb
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56. Select a service specialist such as a doctor or dcntish. Ask:
What other specialists are needed to make it possible for
him to do his work? List all of the things children can
think of that he needs to do his work and the workers needed
to produce them or to provide the services he needs. (e.g. tho
needed to make tools and even medical books; those needed to
make office furniture: those needed to make laboratory tests;
those needed to provide heat for office; etc.) See Student
Activity No.4.

,7. Have children select some object in the classroom (e.q. map)
and make a list of all the specialists necessary to pro-
duce and distribute it. (e.g. surveyer, geographer, paper-
maker, ink-maker, printer, etc.)

58. Have each child make a chart to show how he and his family ar
dependent upon many other people for the things they need.
Or have a small group of children prepare a bulletin board en
"Tle Depend Upon Many People."

59. Introduce the yellow pages of the local telephone directory
one for a large city. (Or if children live in large city,
show them the directory of their own city and that for a
smaller town or suburb.) Ask: Why is one so much larger that
the other? Why are there more specialists in a large city th
in a small town? Assign single letters to small groups of ch
Have each group take any five rages under that letter and lis
of the main headings of types of goods and services spccialis
duce. Then have children classify the specialists as produce
goods or services.
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f I

Appendix:
Student
Activity 44

Telephone
Directory.
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G. Division of labor and speciali-
zation make possible increased
production.

G. Mass production assembly lines
use division of labor and spe-
cialization to increase output
per worker.

G. Output can be increased by a
more efficient combination of
productive resources (by the
way in which production is
organized).

G. Division of labor and speciali-
zation in any mass production
system permits reduction of cost
per unit produced.

7J
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C. Division of labor and specialization
are found among different businesses
and firms.

D. Division of labor and specializtion is
found within a business firm. An ass-
embly line illustrates an extreme form
of division of labor.

80
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60. Discuss how businesses specialize in different types of goods or
services. (e.g. auto plant to make autos, canning factory to pro-
duce canned goods; toy factory to produce toys; supermarket to sell
food; hardware store to sell hardware; etc.) Ask: Why can more
be produced when businesses specialize? What kinds of store do
not specialize? What advantages do they have? What disr.dvantages
do they have as against stores which specialize? Are decision-
makers necessary? Then ask: What is a fable? What makes it
different from other stories? Once the students realize that a
fable is designed to teach a principle, read the fable of "Peter
and the Fender. Bender" After the story is read aloud, ask: What
were some of the problems Peter and his friends faced? Are
machines worthless without an adequate supply of materials and
labor? What is the moral of the fable?

61. Set up an assembly line in class and produce a product. For ex-
ample, plan to produce paper airplanes by an assembly line to
reinforce concepts of division of labor and specialization. Be sure
to prepare pattern for making parts of airplane ahead of time. You
might wish to use three shifts in large classes, and let the
others watch what happens as each shift operates. You will need one
or more foremen for each shift. Be sure to make a paper product
which has enough different parts so that you can have a number of people
on the assembly line. For example, the airplane must be complicated
enough so that a number of people can make different parts. Also
you could use several lines which produce minor parts and which
feed into the main assembly line. Build in some bottlenecks such
as a bottleneck of materials for some part or a bottleneck of too
few laborers at some point in the line. These bottlenecks can be
worked out by having pupils suggest ways of overcoming them. They
should enable children to understand the problems which arise in
keeping an assembly line running smoothly, as well as the advantages of
using assembly lines.

Also Ask: What would be the effect on each of you if output decreases
because of shortages (or scarcity)? What would be the effect if some-
one on the assembly line were to fall down on his job? How would it
affect the rest of you?

62. An alternative activity which would include many additional concepts, may
be setting up a greeting card business. See Appendix for additional infOrmation.

63. Keep a record of production and the number of worker:' on the line for a
set period of time during the period when there are bottlenecks and

Appendix:

"Peter and
The Fender
Bender"
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G. Mass production factories need
mass markets in order to be
profitable.

G. Mass production assembly lines
use division of labor and spe-
cialization to increase output
per worker.

G. Mass production with its greater
specialization and substitution

82
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for the same period of time after the bottlenecks are eliminated.
Divide the number of planes (or other objects) produced under each
system by the number of workers on the line at that time. Put
both figures on the chalkboard and ask: How does the organization
of the assembly line affect the number of planes produced? .Suppose
each of those working on the line had been paid two dollars an
hour. How would organization of the line affect costs of producing
one plane?

64. If you make a complicated enough product so that some children
will have difficulty in learning all of the operations, you might
have these children try to make these products individually and
time themselves as they do it. Then after the assembly' line is
working well, time the production of one_object. Compare the
two times. Ask: How do assembly lines affect output? Costs of
producing one plane?
(You may wish to take photographs of the assembly line in action
and display them with a finished model in the school hall.)

65. Say: Suppose young children were willing to buy this kind of paper
airplane they did not know how to make it but wanted it very much.
Would it always be wise to gdt up an assembly line to produce them?
Why or why not? How many would you have to sell in order to gain
any advantage over producing the planes individually? (Try to
bring out idea of need for big demand or market for goods if they are
mass produced.)

66. Have children look for examples of assembly lines in their school
(e.g. cafeteria assembly line).

67. Visit an assembly such as one in a dairy plant. Afterwards, discuss



of capital goods for labor
permits reduction of costs per
unit produced.

G. New technological developments
bring improved efficiency to
tools and machines and increased
labor productivity.

G. Competition among producers E.
affects how things will be
produced in a private enterprise
economy, since each producer
will try to arrive at the most
efficient use of productive re-
sources in order to compete with
others and make greater profits.

G. Firms may compete with each
other by cutting prices which
means that they must compete in
cutting costs of production in
order to make a profit and
stay in business.

-50-
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Owners of firms change ways of producing
things (the how of production) in order to
reduce costs to meet competition and so to
make greater profits. Competition and the
search for profits provide the incentive for
purchasing the capital goods needed for
mass production assembly line.
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the assembly line including the degree of specialization, the
amount of capital goods, the ways in which bottlenecks were
avoided, the kinds of problems which could arise, etc. Compare
to own assembly line and suggest ways in which they could have
improved their own line. Ask: What provides the power to life
heavy objects and move objects (electricity)? What advantage
does this provide over having men provide all of the power?

68. Ask: Why do you think this business firm goes to all of the expense
of buying all of.the expensive equipment for this assembly line?
Pupils may say so it can produce more or at lower costs. If so,
ask why. Why for example, it is interested in lower costs? 1701qa
it be as interested if it were the only company making this pro-
duct? Why or why not? If there are competing companies, why
do owners want to reduce production costs?

69. View the film What Is Automation. Ask: What effect does auto-
mation have on man? (Stress the fact that man has more leisure Film: What 13
time--why this might be a problem.) Automation,

Bailey/Film
Associates.

70. Hold a summarizing discussion to emphasize our level of technology
as compared to some others children have studied in past years, to
emphasize interdependence as a consequence of specialization, and
to emphasize the way in which specialization and the use of tools
and machines permits people to produce more and more complex goods
and services.
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G. Barter is inefficient; the
development of a monetary
system promotes exchange
and so a division of labor
and greater productivity

G. The private enterprise system
provides great freedom of choice
for consumers; these choices
are influenced by many factors.

G.(n) The price is the amount
which must be paid to
purchase the good or
service. It is the
money value of the good or'
service.

-52-
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dent; the F. Unless goods Can be exchanged easily,
monetary people must remain fairly self-suffi-
xchange cient. Money promotes exchange and so
of labor specialization a division of labor and
ctivity the higher productilvity which accompanies

such a division of labor.

prise system
eedom of choice
:-2se choices
many factors.

IV. Consumers must make choices of what goods and
services to buy. A number of factors affect
choices.

amount
id to A. They must make choices because of limited
i or incomes in terms of all the things they
the would like to consume.
ae good or'



71. Ask: Suppose we did not have a money system and had
turn to a system of barter. How easy would it be to
assembly line system of division of labor? Any syste
people specialize and exchange goods or services whic
produce for goods and services which others produce?
does money make it easier to increase production?

72. Obtain copies of small catalogs printed by local con
by mail-order houses. Inside each catalog place an r
blank and a sheet of paper indicating the reasons fc
ordering goods and the amount of money that can be sp
The reasons and amount should vary for some of the c
Distribute the catalogs to each child. (You could tea
some of the catalogs and give each child only one sec
However, be sure to include pages which children migl-
to use.)

Say: What is a catalog? How is a catalog used? Eac
has been given a catalog with an order blank. Look c
to see how the order blank is to be filled out. Illu
briefly the process of filling out an order blank. C
to the headings. Be sure to make sure children under
meaning of price.

Say: Attached to your order blank is a sheet of pape.
you the people for whom you are to bny gifts and the
the money you have to spend. Read this statement car
Think carefully about your reasons for ordering goods
help you to make the best choices. Keep in mind how
you have to spend. The total amount you spend cannot
what you have. Choose the items you wish to order an
in the order blank.

Allow a short but sufficient amount of time for the ci
order. After the majority of the children have finisi
discussion by saying: Did anyone order everything in
Why not? What did you have to do when you wanted two
could only afford to pay for one? Do consumers always
make choices? Why? Write on the chalkboard children'
.why consumers must make choices.

8J
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73. Ask: What kinds of things helped you to make a
Write this list of reasons given by the children
board. Then in order to show that choices neces
what a family most wants to do, what it can affo
has time to do; use the lesson relating to Mr. G
as detailed in the Apr indix.

74. Say: The following examples of goods will help
clearly whey we make certain choices as consumer
hall point pens. One is market at 10 cents. Th
box and marked at about two dollars. Ask: What
are these? Both are ball point pens. How are
Suppose you went into a dime store and chose to
10 cent pen. What might he your reasons for mai-
Pupils will probably suggest price or cheap pri
ask more questions to bring out reasons, includi
Write price on the chalkboard. Also ask: Supp
of the money you want. Would you necessarily ci
pen? Why or why not?

75. Say: Suppose you went to a grocery store to bu\
,

and found that they only sold two kinds of candy
same price. If these two candy bars were the
choose from what would be your choice? Why do

9 ;J



-55-

nds of things helped you to make a choice?
st of reasons given by the children on the chalk-
in order to show that choices necessarily reflect
most wants to do, what it can a'ford, and what it
o; use the lesson relating to M7. Green's paycheck
n the Appendix.

flowing examples of goods will help us to see more
we make certain choices as consumers. Show two 2 Bali point
ns. One is market at 10 cents. The other is in a pens with very
d at about two dollars. Ask: What kind of goods different
oth are ball point pens. How are they different? prices.

;cent into a dime store and chose to buy the
What might be your reasons for making this choice?

probably suggest' price or cheap price etc. If not,
stions to bring out reasons, including price.
on the chalkboard. Also ask: Suppose you had all
You want. Would you necessarily choose the same
why not?

Appendix:

"Mr. Green's
Paycheck".

e you went to a grocery store to buy a candy bar
at they only sold two kinds of candy bars at the
If these two candy bars were the two you had to

what would be your choice? Why do some people

9;4

2 candy bars
different kinds
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4. Choices
of relat
services

G. Quality influences consumer 5. Choices

choices. of good:-

G. Packaging may influence 6. Choices

consumer choices. aging.
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4. Choices are affected by the feeling
of relative need for goods and
services.

consumer 5. Choices are affected by the quality
of goods and services.

uence 6. Choices may he influenced by pack-
aging.
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chose the first and other of you choose the second? What is
influencing your decision? Write reason under "price" on chalk-
board if it is not already there.

76. Ask: Suppose your family wants to buy a new car and also build an
addition to the house. What things would you think about in trying
to make a choice? Are any of these reasons different from those we
have listed already? (add to list if necessary.)

77. Ask: Which would you choose to buy if you needed both: shoes
or a school book? Why? Which 'would you buy if you had neither:
a sled or a wagon? a sled or a 'toboggan?(Try to help children
understand that choices will depend upon such factors as the relative
need for objects and the degree to which the person making the decision
likes different objects. Choices would not be the same for each
child.)

78. Say: Suppose you were given a choice between these two kinds of
paper. (Show a piece of newsprint paper and a piece of smooth
white notebook paper or a piece. of good construction paper and a
piece of thin, poor quality 'paper which children have shown in the
past that they dislike. Say: This piece (show poor quality paper)
is less expensive. Why might you choose this other piece
(show good quality paper) instead? Help children see that quality
influences their choices. Write quality on the chalkboard after
the other reasons children have given for making choices.

79. Bring in additional samples to illustrate other factors which
might influence choice, for example, bring in two packages of the
same general type of product in very different kinds of
packaging. Perhaps choose one which seems larger than another
but includes only the same amount as the other product. Let children
decide which one they or their mothers might choose and explain why.
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7. Advertising is used to persuade con-
sumers to make certain choices as against
other choices.
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Discuss effects of packaging on consumer choice. Add
this reason to the list on the chalkboard.

80. Say: We have discussed a number of factors that influence'
our decisions. Today we are going to see another important
factor that influences consumer decisions in our community.

obtain copies of issues of the community newspaner which
contains full page ads of sales and prices of goods in Copies of local
local grocery stores. Obtain copies of other issues newspapers
containing numerous advertisements of used cars for
sale in the community (or use other products boys like.)

Divide the girls intb groups of three or four. Give each
group a grocery shopping list which includes goods that
will vary in prices, as advertised in the paper by different
stores. The lists should also include goods that will allow a
choice' in quality, brand, etc. (perhaps ads for turkey
if it is close to Thnaksgivinq.) Give each group the
same list so that comparisons can be made.

Give each group the same set of four different issues of the
community newsnaper.. Each girl should receive one paper. The
items on the list should be considered in order. For each
choice the alternatives should he clipped from the paper and
mounted on construction paper. The choice should he circled and the
reasons for chopsincr each item should be listed.

Divide the boys into groups of three or four. Give each group a
set of four different issues of the community newspaper. Have them
each select the best car (or other product) to be used for the
purposes written on a list.

After the groups have completed most of their "shopping", rotate
members of groups by asking two members of each group to remain
stationary and two members of another group to join the group
for discussion of choices.
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G. The nrivate enterprise system
provides great freedom of
choice for consumers

G. (D) Demand differs from wants VII.
in that when there is
demand, there is a want
'packed up by the willing-
ness to pay for the product.

G. Other things being equal,
the lower the price, the
greater the demand usually
is; the higher the price, the
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VII. Prices are affected by supply and demand and
in turn affect supply and demand.

A. Demand is affected by the price of goods,
and prices are affected by supply and de-
mand.

lOr
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ave been made, c
choices did you
ye to make these
advertising aff

81. Select sets of contrasting advertisements to
of advertisements on children's choices. Gi
tunity to make decisions after viewing each
that influenced their

82. Samples of different kinds cjf advertising ma
bulletin hoard.
Show how advertising appeal:, to the five sen
ads. along with symbols of :lenses which are

Now ask: How do producers use TV to adverti
How have TV ads affected your choices or cho
parents?

23. Say: We have found that cbilsumers in our so
choices. How much freedom lioes a consumer h
to make choices as to how ha can spend his i
government affect his spendiing in any way? (

money, Government may affect spending during
purchase of scarce items suph as shoes or su
the specialization of businiasses, technologi
greatly increased Productioil since colonial
(Expand number of things fr om which consumer

84. Say: Today I have trough sone candy bars to
want to have one if it is a gift? Where sho4
number of us wanting candy pars? List number
them under "wants". Ask: Whit will we have t
if all of us will be able t' get the candy b

Take two candy bars out of a bag and ask: Wh
supply. Is the supply largo enough to satis
we do? Record the suggestions of the childr
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omers have to make these same kinds of
ewspaper advertising affect consumer's

asting advertisements to illustrate the effect
children's choices. Give the children oppor-
ions after viewing each set. Discuss factors
r decisions.

kinds of advertising may be displayed on the

appeals to the five senses by posting the
ols of senses which are stimultaed by the ads. Appendix:

Student Acti-
ducers use TV to advertise their goods? vity R5
cted your choices or choices made by your

that consumers in our society must make many
reedom does a consumer have in our society
o how he can spend his income? Does the
s spending in any way? (Taxes take some
y affect spending during wartime by limiting
terns such as shoes or sugar, etc.) How does
f businesses, technological developments, and
oduction since colonial days affect consumer choice?
ings from which consumer can choose.)

ough some candy bars to class. How many of you Two Candy
it is a gift? Where should we write the bars (of
candy bars? List number of children wanting same kind).
Ask: What will we have to know before we know
able to get the candy bar that we want.

out of a bag and ask: Uhat number will represent the
ly large enough to satisfy the wants? What shall
uggestions of the children on the chalkboard. Discuss
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less the demand usually is --
except in the case of certain
types of goods.

G. Other things being equal, the
price of a goods rises when the
good is in short supply as
compared to the demand for the
good and falls when the supply'
of the good is larger than the demand at
the existing price.

G. The degree to which changes B. The deman
in prices affect demand depends that is,
upon the degree to which colsumers cause con
consider the good or service essential there is
to them.
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is when the supply'
is larger than the demand at
price.

o which changes B. The demand for some goods is inelastic;
-feet demand depends that is, it varies little with price be-
ree to which consumers cause consumers consider it essential and

a good or service essential there is no good substitute for it.
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each one. Introduce the idea of demand as distinguished from wants.
Tell the children to imagine that these are the only two candy
bars in the city this week. Now ask how many children would pay
five cents for a bar? lOt? l5? 20W? 25? (Raise until no one
will pay the price.) Tell children that when we speak of our
demand we mean that we will back up sour wants with money up to
a certain amount. Make a graph to illustrate the demand of the
class for candy bars. Now say: Suppose I were to eat one bar
myself and that I want to sell the other one rather than giving it
away. Pretend that you are in my place. How much money would you ask
for the bar in this class? Why? Now suppose that I were not to
eat the first bar. I have two bars to sell. Could I get as
much money for each? Whv or why not? Could I get as much
if I wanted to sell a whole hox of candy bars in
class? Why?

25. Say: Suppose I were to bring in (Name another object which you
are sure pupils would like e%,en better than a candy bar.) I
want to sell it in class. How many would pay ten cents for it ?.
25 ?, etc. (Keep raising price named until no one will pay it)
What is the demand !r1 this class for this object at 10 etc?
Make a bar graph to indicate the demand. Ask: How much could I
sell this object for in this class? Now compare the two objects.
Which could I sell for more? Why?

86. Suppose the cost of (name some currently popular cereal)
is doubled. Do you think your mother would continue to buy it?
Why or why not? (could substitute another one that is cheaper.)
Sunpose the cost of salt were doubled. Would your mother con-
tinue to buy it? Why or why not? (If children do not understand
the importance of salt, illustrate by by passing out popcorn Unsalted Pop -
which has not been salted. Children may say there is corn.
a substitute for salt. Perhaps let pupils have a very little
taste of it, or tell them that it is bitter.) Ask: What difference
do you see between these two goods? How does the difference



G. Demand affects the supply of
goods and services by
affecting the prices. Other
things being equal, the higher
the price for a good, the
larger the quantity which
will become available for sale.

G. (D) Competition exists where there
are a number of seller and buyers
of a product or service ,and no
single seller can dominate
or control the market price.

G. Firms may compete with each
by cutting prices.

G. Firms may compete with each
other by heavy advertising
to make their products better
known and so increase the
demand for their product
rather than for competing products.

10
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C. Consumer demand, by affecting prices,
affects what is produced.

D. Business firms compete in selling the same
goods; they try to gain consumers by, adver-
tising, by cutting prices, and by improving
or changing products.
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affect prices? (Difference between elastic demand and inelastic
demand.) What factors besides possible substitutes might affect
the demand for a good? (Ask further questions as needed to
bring out difference between what people might think of as
necessities and luxuries as well as difference in price.)

37. Now say: Suppose you are me. You want to sell another of one
of these objects (hold up objects used in activity 486 and 37)
in class tomorrow. Which object would you bring to class? Why?
Suppose vou produced both objects yourself. Which would you produce
more of? Why? How would the class have affected what you produce?

88. Say: Suppose you have enough money to start any of the following
businesses. How many of you would want to start a factory to
Produce horseshoes? Oil lamps? Hula Hoots? Smoke signal kits?
How many of you would want to go into the business of raising
horses to pull wagons? Why or why not? What kind of industry
might you want to put your money. into? Why?

89. Say: We have been looking at factors which affect consumer choice.
Consumers frequently have td decide whether or not to buy a
certain product (name one) from one company or another. These
two companies are competing with each other in sales. Why might
each wish to sell as many of his products as possible? What
does the word competing mean? Why are they competing? (to
make as great profits as possible). What ways have we found that
businesses might compete with each other? (lower prices,
advertising, quality improvement, packaging, etc.
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G. Firms may compete with each
other by trying to improve the
quality of their product or
by product differentiation.

G. Firms may compete with each
other by trying to introduce
substitute products which
will be more attractive to
consumers or cheaper.

G. The money incomes people receive E. In general in
whether in the form of incomes affec
wages, interest, rents, or there could h
Profits, is the main factor such decisior
in determining how goods and
services will be divided--
who will get what part of the
goods and services produced,
in a country.

G. There are other ways of deciding
who should get scarce goods and
services.

G. Wage rates are affected by the
supply and demand for labor.

111
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F. In general in our society,prices and
incomes affect who gets what goods, but
there could be other ways of making
such decisions.

F. Supply and demand for labor affects
wages and so the distribution of goods
and services.



90. Ask: If I am selling two candy bars in class, what decides wno candy [7:f
will get them? (who has the money to pay the most for them,)
Ask: Could I as a teacher use some other way of deciding who
would get the candy barS than giving them to the peopL,! who will
pay the most? What ways might I use? (eg. giving to person
who needed it the most because underweight, giving it to person
who is oldest or youngest, etc.) Now cut up several candy bars
into small equal sections and give a piece to each child. Ask:
What way did I use in deciding who would get the candy? is it
the system used in our society to decide who will get goods and
services? What is the main way in which goods and services and
divided up in our society? (Money income)

91. Say: Suppose your father or uncle were a Nair:0 some

occupation. He wants a new job, and so he looks in the want ads
section of the Sunday newspaper. (Make sure that children
understand what this section is.) Suppose that he finds the
following list of ads looking for people in this occupation anr1
this list of people who are looking for such jobs. (Project a
sheet of ?aper on which you have placed parallel lists of help
wanted ani jobs wanted for the same occupation. This time have
many more people wanting the job than there are jobs available.)
Ask: How easy would it be for your father to get this job?
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C. Other things Seine ectual, the C. Supply and
price of a good rises when the natural re:-
good is in short supply as cam- tion.
flared to the demand for the
good and falls when the supply of the
good is larger than the demand at the
existing price. (This is true
or natural resources as well :Is
for finished Products.)

(.1 (D) The costs of production include
the prices which must he paid by
the firm for all the productive
resources needed in production.

Different Parts of a city
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VII, Business firms try to reduce costs and so
increase profits by selecting the most
favorable location tor their store or
factory.

A. Some se,ftions of a city are special-
ized; they may :>e devoted to retail
stores, wholesale stores, manc-
facturing, or residential housinal;
such specialization results in part
because of costs factors (of Ian(?)
and access to potential consumers.
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(Now project a sheet of paper showinc many more jobs available
than jobs wanted in the same occupation.) Would it be easier
or harder for your father to get a job in this case? Why? In
which case would he be more likely to get a higher wage? rTh?
(Hell) children understand that supply and demand affects; wage
rates as well as price for goods and services.)

gay: Suopose you are the producer of X. What resource do You
need? What other producer needs this resource? How might the
fact that he nceds the resource affect you? What is likely to
happen to the cost or price of the resource? Why? Suppose you
could make your pro,luct from several different resources. Which
would you use? One which is used to make other products or one
not so used? (Let's say that both are in equal supply.) How
would. the possibility of a substitute resource affect the
cost of the first resource? Why? Be sure the children unc7,ersLand
the meaning of the term cost of Production.

Q?. Review what pupi ls learned in earlier grae.es about the division
of a city into sections specializing on different ti-igs.(e.q.
second grade study of Moscow in unit on Soviet Ylban
third grade study of New Yor17., and of the Paris Community.)
Review reasons for these divisions.
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G. some things can be produced 3. Di
better in one place than another because
of climate, resources, access,
people's skills, closeness
to market.

S.

People in most societies of
the world depend on people
who live in other communities or countries
for certain goods and services
and for markets for
their goods.

Understands use of rnap symbols
to represent real]. v.

G. Some things can be produced
better in one place than another
because of climate, resources.
skills of people, access, close-
ness to markets, etc.

S. Interprets map symbols in
terms of key or leaend.
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:3. Different parts of a country may
because specialize in the production of cer-

tain products. The location of
particular industries depends upon
such factors as the availability of
all natural resources needed, labor,
transportation facilities, and access
to markets.

1. Some things can be p:,:oduced more
countries efficiently in one place rather

than another because of climate,
resources, accr2ss to resources,
available labor, people's skills,
and distance from and access to
markets.
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94. Peview what pupils have learned in earlier grades about ways in
which different places depend upon other places for goods and
services. Why don't they produce all of the things they
need or want? Ask: What do you think might be reasons why a
certain industry would prow up in a particular region? Suppose you
wish to make flotr. Where would you set up a factory? What
would you need? (e.g. wheat--natural resources; labor as well as
capital.) Suppose you built a factory to produce flour in a
wilderness area? What problem would you face in addition to
that. of try to get resources and labor?

95. Project a transparency outline map of an "imaginary country"on
the overhead projector. Scale and direction must be indicated
on the map. Say: This is a map of an imaginary country which
we will pretend is located somewhere on our earth. What would
he a good name for this country? Title the map using the
name suggested by one of the children. Say; Let's make up the
name of a resource which is located somewhere in this country. What
shall we name the resource that we will be talking about? What
shall we name the main-type of goods produced from (name resource)?
Write the first appropriate names given for both the resource and
goods on the chalkboard. Show the relationship between the
resource and good. produced from it with an arrow. Ask: Where might
we find a large deposit of (name resource] in (name country)-? Now
can we indicate thies location on the map? Mark the resource location on
the map using suggested symbols. Preferably shade or outline the
location of the resource. Continue by saying: The two largest
cites in (name country) are located here, and here. (Name them
X and Y use capital letter.) Mark cities using black circles with
white centers. Place one city relatively close to the location of
the res arce. Place the other somewhat farther away from the resource
location in the opposite direction. Label each city with a capital



-72-

G. Location of production is
influenced by physical features which affect
transportation and access to resources.

G. Location of production is
influenced by access to markets.

120
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letter. Say: There are many smaller towns in (n
Three of them are located here, here and here. A
speaking, indicate the location of the towns by u
place one of the samll towns approximately the sa
the resource as the closest city. PlaCe the seco
the resource but in a direction opposite the firs
a third town farthest front the resource, near a b
country. Give each town a name in the form of a
Ask: What must we add to our map to help others u
each shybol means? What do we call this form of
Place a key on the map. Say: We said that (name
main types of goods produced froml.(name resource;
carefully at the map, where might' we expect to fi
produced? The lesson might proceed as follows:
will probably answer city "X".which is the city n
resource. Assuming that "X" is selected ask: Wh
city X is the most probably place where (name goo
from (name resource)? Say: Town "a" and town "h"
close or closer to the location of (name resource
Why did you choose a city rather than a toCTI-77lia

96. Use transparency No. 7 of Everyday Economics. Vie
Communities Trade Goods.,

97. Again project the transparency of thisflimaqinary"
Ask: In looking carefully at this map we had dec
"X" was the moat probably location for the produc
(name goods). In view of the influences of cost o
portation and location of the other resources upo
duction of steel, what can we say about our choic
as the location for production? Place mountains o
tween city "X" and the resource deposits. Ask:
that there was a very high chain of mountains he
"X" and the location for production, what altern
we choose? Whv h.as "X" beconle an unlikely lorat
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etter; Sayi There' are many smaller towns in (name country)
hree of them are located here, here and here. As you are
oeaking, indicate the location of the towns by using a black dot.
lace one of the samll towns approximately the same distance from
le resource as'the closest city. Place the second town nerere
le resource hut in a direction opposite the first city. Place
third town farthest from the resource, near a border of the
)untry. Give each town a name in the form of a small lettee.
-k: What must we add to our map to help others understand what
oh shybol means? What do we call this form of information?
ace a key on the map. Say: We said that (name goods) were the
in tyres of goods produced from (name. resource;) Looking
-refully at the map, where might we expect to find (name goods)
-oduced? The lesson might proceed as follows: The children
11 probably answer city "X" which is the city nearest the
esource. Asseming that "X" is selected ask: Why do you think
ty X is the most probably place where (name goods) are produced
om (name resource)? Say: Town "a" and town "b" are just as
eec Fii-aoser to the location of (name resource.).
.y did you choose a city rather than a togiTT6FCL

e transparency No. 7 t',4 Everyday Economics. View film, Why
mmunities Trade Goods.

ain project the transparency of this"imaginary" country.
k: In looking carefully at this map we had decided that
' was the most probably location for the production of
ame goods). In view of the influences of cost of trans-
rtation and location of the other resources upon the pro-
ction of steel, what can we say about our choice of "X
the location for production? Place Nountains on the map 1)(!-

een city "X" and the resource deposits. Ask: If we found
at there was a very high chain of mountains between cite-

' and the location for production, what alternative might
choose? Why has "X" become an unlikel.v location? How is
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G. Some things can be produced
better in one place than in
another because of climate,
resources, access to resources,
available transportation,
closeness to markets, labor
supply, etc.
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this related to transportation? How is it related to cost?
Now remove mountains and draw in a river which flows next to
the resource and through city "Y". Which city Might be the
best place to produce (name of product)? Why? Add a sea
along the coast nearest-667;7'ff: Say: If we found
out that most. of (name goods) were not used in (name of country)
but shipped on to other countries across this sea, how
might this change our idea of where (name 9oods)will be
produced? Why?

99. Culminating Procedures

Have each child study one local producer and prepare a scrapbook
on it You may wish to give children a sheet containing
directions such as those found in the appendix. Afterwards,
place these booklets on display on the library table and let
children prepare grapl. showing them. Have one group of children
prepare a graph showing the number of different firms
which were owned individually, the number which were parner-
ships, the number which were corporations, and the number
which were cooperatives. Have another committee prepare
a map on which they locate' all of the companies. (afterwards
discuss the map, noting any concentrion of companies.)
Have another committee examine the booklets to compare the
number of workers in the different firms. They should prepare
a chart to show their findings. Another committee might prepare
a chart to show the number of firms which used assembly lines
as agtinst the number of firms which dld not use
assembly lines.
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G. Business forms are organized
as individual proprietorships,
as partnerships, as corpora-
tions, or as producers' or
consumers' cooperatives.

G. People in most societies of
the world depend on people
who live in other communities
or countries for certain
goods and services and for
markets for their goods.

i" The parts of a system
(including an economic
system) are interconnected .

S. Interprets flow charts or
models.

G. Economic models simplify the
economy to make it easier to
understand.
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em XI. All of the factors studied fit together in
nic our economic system to resolve certain
nnected questions of what and how much shall be pro-

duced, how they will be produced, and who
will get what share of what is produced. Our

rts or economic system differs somewhat from other
n'7.0nomipystems in the way in which these

are resolved.

iplify the
easier to

A. The major factors and components of a
system affect each other. We have stu-
died some of them and some of the ways
they affect each other. In other words,
we have studied a simplified model of our
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99. Bring a radio to class. (it should be large enough to have
different buttons to nush or preferably dials to turn. and
hopefully the back will be open so that pupils can see
the various wires, etc.) Ask: What are the different parts of
this radio which you can see? What would happen if you removed
a part? How are these parts connected? What happens if you
turn this knob? If you turn, this knob? If you turn these
two knobs together? Let pupils try. Could we draw
a simple diagram on the board to show the main parts of this
radio? (try to do so, keeping the diagram simple.) Point
out that we could speak of the radio as a system ma.de up of
many parts connected in certains ways and acting together to
do certain things. When we do something to one part, it af-
fects other parts in certain ways and in the same way each
time we do.it. The pupil demonstrates. Ask: What is this
system built to do. Have we included all of the ways in which
parts are connected or act? Why not? Does the diagram still have
some value in showing us something about the radio. Why?

127
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G. The flow of income in a private
enterprise system can be broken
down into three general
types of flows: Between
business and the public
(producers and consumers);
between the government and both
producers and consumers; and
between both savers and
investors.

G. In a private enterprise system,
it is the market which
serves largely to
resolve the questions of:
What and how much shall be
produded? How shall it be
produced? Who will get what pro-
ducts and services?

G. Government taxation and spend-
ing policies affect what and
how much shall be produced and
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B.An economic system is faced with scarcity
if ;!11 wants are considered. Each sys-
them resolves in some fashion or another
certain basic economic questions arising
out of this scarcity.

1. The market is the basic institution of
the American economy.

a. Consumers, producers workers, ,avers,
and investors make free decisions in
the market based on tastr.$ and
desires,on
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1.00. Now point that pupils have been studying another kind
of systemr-ran economic system. It is made up a various
parts which are connected in certain ways. What does the
economic system do. (What is its purpose)? What are some
of the major parts which they have studied? How are
these parts connected? Have pupils make a simple diagram.
Perhaps make a simple flow chart like the one put on the
bulletin board earlier.

Now ask pupils what would happen if one part acted in a certain
way. e.g. Producers reduce production, consumers hide mosy
and don't buy, etc. How would it affect the other parts? no
pupils think they have listed all of the parts or :onnections?
Why not? Can they think of any others? Is there any pos3!.1-J,_-.
advantage to listing only the major parts and major conneciol-!s.

Perhaps also have pupils think of some other models which they
have made (such as plane models, models of cars, models of
houses, etc.) How are such models simplified? Why? Ask
pupils to think of building a house which they can plan in
any way they like. Why might they want to make a rough model of
it before they build it? Try to help pupils see what we mean
by models and their advantages.

101. Now have pupilS'look at their diagram of our economic system.
Ask: How are pencils (or some other object) made? Who de-
cides how many to make? Why does he decide to make this many
and not more or fewer? Who in the long run then affects the
decisions- as to hOwsmuch and what will be produced in our
-society? How do-producers affect this decision? What ways
might be used to make pencils? (Discuss making by hand, by
machine, etc.) Who decides how the pencils will be made?
What will affect his decisions? How are pencils divided
among the people of the country or community? How might the
government affect the production of pencils?
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cloor1.3 the amount of money the hwe. on a:;-

pirations for income.

b. These choices affect supply and demand
for products and services and produoti._
resources; therefore, they affect in-
directly what will be produced, how they
will be produced, and who will get what
part of what is produced.

1. In a private enterprise system deci-
sions about what and how much to
produce are made largely by producers
who adjust production or enter new
fields or production in response to
changing patterns of consumer demand.
Producers tend to prcduce those goods
on which they can make the greatest
profits. The profit motive not only
encourages producers to produce, but
it provides the incentive for the pro-
duction of specific kinds of goods and
services rather than others, thus
shifting production in terms of con-
sumer demands.

2. Competition among producers deter-
mines how things will be produced in
a private enterprise economy, since
each producer will try to arrive at
the most efficient use of product:; v
resources in order to compete with
Others andmake.profits.
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the division of pencils? etc. (Review what pupils learned
earlier about prices as you discuss these questions.) Now
explain the meaning of market.

Review the concept of scarcity as compared to people's wants.
Perhaps tell pupils that some people who study economics say
that every system somehow or other arrives at certain ways of
settling basic questions: What and how much shall be produced?
How shall it be produced? Who shall get what is proth3ced?
And how much in total should be produced? Use questions to
help them see that there may be no one group or person who makes
these decisions, that many people making individual choices
may affect production and distribution.
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3. The money incomes people receive,
whether in th:, form of wages, inter-
est, rents, or profits, is the main
factor in deternining how tloodu and
services will he divided--who will get
what part of the goods and services
produced in a country

c. Government taxation and spending policies
affect what, how much shall be produced,
and who will get what.

as to 2. Economic systems differ in how these csuc2s-Mid tions are resolved, including 'oflo makes
to cisions and the tchnology by which thin T3

are produced.
get



102. Ask: How does the economy of our community differ from that
of other communities which we have studied in the past years?
(Be sure to compare technology and relate to question:
How should things be produced?)

103. Ask: What ways might there be of settling these basic
questions other than those we found in our community? Let
pupils think of possible ways. Say: Keep these ideas in
mind as we study other communities this year, is find
out if any of your ideas are carried out in other places.
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o
t
h
e
r

4
.

D
a
d

5
.

G
r
a
n
d
m
a

6
.

A
 
c
o
u
s
i
n
 
w
h
o
 
i
s
 
j
u
s
t
 
y
o
u
r
 
a
g
e
.

Y
O
U
 
H
A
V
E
 
$
2
0
.
0
0
 
T
O
 
S
P
E
N
D
.



S
U
P
B
R
A
M
E
R
I
C
A
 
C
A
T
A
L
O
G

D
a
t
e

I
n
v
o
i
c
e
 
N
u
m
b
e
r

O
R
D
E
R
 
F
O
R
M

P
l
e
a
s
e
 
p
r
i
n
t
 
o
r
 
t
y
p
e

S
h
i
p
 
t
o

A
d
d
r
e
s
s

C
i
t
y
,
 
S
t
a
t
e

Z
i
p
 
C
o
d
e

1
.

D
o
 
n
o
t

1
Q
u
a
n
t
i
t
y

C
a
t
a
l
o
g

D
e
s
c
r
i
p
t
i
o
n

P
r
i
c
e

U
s
e
 
t
h
i
s

N
u
m
b
e
r

S
p
a
c
e

T
o
t
a
l
 
f
o
r

M
e
r
c
h
a
n
d
i
s
e

O
r
d
e
r
e
d



L
o
a
n
 
A
p
p
l
i
c
a
t
i
o
n

S
c
h
o
o
l
 
B
a
n
k
 
&
 
T
r
u
s
t
 
C
o
m
p
a
n
y

P
r
o
m
i
s
o
r
y
 
N
o
t
e

W
e

o
f

p
r
o
m
i
s
e
 
t
o
 
p
a
y
 
t
h
e
 
s
u
m

p
l
u
s
 
4
%
 
i
n
t
e
r
e
s
t
 
a
t
 
t
h
e

e
n
d
 
o
f
 
3
0
 
d
a
y
s
.

T
r
e
a
s
u
r
e
r

P
r
e
s
i
d
e
n
t

I



!
C
a
m
e
 
o
f
 
A
p
p
l
i
c
a
n
t

A
d
d
r
e
s
s

P
o
s
i
t
i
o
n
 
R
e
c
e
i
v
e
d
:A
P
P
L
I
C
A
T
I
O
N
 
F
O
R
 
E
M
P
L
O
Y
M
E
N
T

W
11

.
H
o
m
e
r
o
o
m

F
i
r
s
t
 
C
h
o
i
c
e
:

S
e
c
o
n
d
 
C
h
o
i
c
e
t

T
h
i
r
d
 
C
h
o
i
c
e
:

A
g
e

Q
u
a
l
i
f
i
c
a
t
i
o
n
n
:



G
R
E
E
T
I
N
G
 
C
A
R
D
 
C
O
M
P
A
N
Y
 
A
C
T
I
V
I
T
I
E
S

L
e
s
s
o
n
 
I

1
.

D
i
s
c
u
s
s
 
p
u
r
p
o
s
e
 
o
f
 
c
o
m
p
a
n
y
 
(
p
r
o
d
u
c
e
 
g
r
e
e
t
i
n
g
 
c
a
r
d
s
:

p
r
o
d
u
c
t
i
o
n
-
d
i
v
i
s
i
o
n
 
o
f
 
l
a
b
o
r
 
c
u
s
t
o
m
.
)

2
.

O
r
g
a
n
i
z
e
 
c
o
m
p
a
n
y

a
.

D
i
s
c
u
s
s
 
o
r
g
a
n
i
z
a
t
i
o
n
 
c
h
a
r
t
 
(
s
h
o
w
s
 
r
e
5
p
o
n
s
i
b
i
t
y
 
o
f

e
a
c
h
 
p
e
r
s
o
n
 
a
n
d
,
 
t
h
u
s
,
 
h
i
s
 
c
o
n
t
r
i
b
u
t
i
o
n
 
t
o
 
t
h
e
 
c
o
m
p
a
n
y
.
)

S
t
r
e
s
s
-
a
l
l
 
p
a
r
t
s
 
n
e
e
d
e
d
 
t
o
 
a
c
c
o
m
p
l
i
s
h
 
t
:
)
.

p
u
r
p
o
s
e
 
o
f

t
h
e
 
c
o
m
p
a
n
y
.

b
.

D
i
s
c
u
s
s
 
f
u
n
c
t
i
o
n
 
t
o
 
b
e
 
p
e
r
f
o
r
m
e
d
 
i
n
 
e
a
c
h
 
a
r
e
a
.

c
.

'
l
a
v
e
 
a
p
p
l
i
c
a
t
i
o
n
s
 
f
i
l
e
d
.

(
S
e
e
 
s
a
m
p
l
e
)

d
.

N
a
m
e
 
t
h
e
 
c
o
m
p
a
n
y
-
h
a
v
e
 
c
h
i
l
d
r
e
n
 
g
i
v
e
 
s
u
g
l
r
?
s
t
i
r
l
,
4
 
a
n
d
 
v
o
t
e
.

3
.

T
r
a
d
e
 
M
a
r
k

a
.

D
i
s
c
u
s
s
 
w
h
a
t
 
a
 
t
r
a
d
e
 
m
a
r
k
 
i
s

b
.

S
h
o
w
 
s
a
m
p
l
e
s
 
o
f
 
t
r
a
d
e
 
m
a
r
k
s

c
.

D
e
s
i
g
n
 
a
 
t
r
a
d
e
 
m
a
r
k
 
-
 
t
h
i
s
 
m
a
y
 
h
e
 
i
n
 
t
h
e
 
f
n
r
-
1
 
r
)
f
 
a

c
o
n
t
e
s
t
.

T
h
e
 
w
i
n
n
e
r
 
w
i
l
l
 
b
e
 
g
i
v
e
n
 
a
n
 
a
w
a
r
d
 
i
t
 
c
o
n
-

c
l
u
s
i
o
n
 
o
f
 
p
r
o
j
e
c
t
.

L
e
s
s
o
n
 
I
.
T
.

1
.

P
r
e
s
i
d
e
n
t
 
m
e
e
t
s
 
w
i
t
h
 
B
o
a
r
d
 
o
f
 
D
i
r
e
c
t
o
r
s
 
(
T
e
a
c
h
,
i
,
-
;
)

t
o

r
i
-
v
i
e
w
 
a
p
p
l
i
c
a
t
i
o
n
s
.

(
I
n
t
e
r
v
i
e
w
s
 
a
r
e
 
h
e
l
d
,

i
.

-
1
,
s
c
s
s
a
r
y
.
)

2
.

P
r
e
s
i
d
e
n
t
 
a
n
d
 
B
o
a
r
d
 
s
e
l
e
c
t
 
t
h
r
e
e
 
p
o
s
s
i
b
l
e
 
t
r
a
d
e
 
m
a
r
k
s
 
a
n
d

t
h
e
 
c
o
m
p
a
n
y
 
v
o
t
e
s
 
o
n
 
t
h
e
s
e
.

L
e
s
s
o
n
 
I
I
I

1
.

A
s
s
i
g
n
 
e
a
c
h
 
t
a
s
k
 
a
n
d
 
g
o
 
o
v
e
r
 
e
a
c
h
 
j
o
b
 
i
n
 
d
e
t
a
i
l
.

(
E
a
c
h

f
)
e
r
s
o
n
 
s
h
o
u
l
d
 
b
e
 
g
i
v
e
n
 
a
 
j
o
b
 
d
e
s
c
r
i
p
t
i
o
n
.
)



a
.

V
.
P
.
 
-
 
D
e
s
i
g
n
 
s
t
a
r
t
s
 
h
i
s
 
g
r
o
u
p
 
w
o
r
k
i
n
g
 
o
n
 
d
e
s
i
g
n
s

a
n
d
 
v
e
r
s
e
s
.

b
.

V
,
P
.
 
-
 
S
a
l
e
s
 
s
t
a
r
t
s
 
h
i
s
 
g
r
o
u
p
 
p
r
e
p
a
r
i
n
g
 
a
n
 
e
s
t
i
m
a
t
e

o
f
 
p
r
o
j
e
c
t
e
d
 
s
a
l
e
s
 
(
s
a
l
e
s
 
f
o
r
e
c
a
s
t
)
.

A
l
s
o
 
d
e
t
e
r
m
i
n
e
s

p
e
r
c
e
n
t
a
g
e
 
o
f
 
p
r
o
d
u
c
t
i
o
n
 
c
a
r
d
s
 
t
h
a
t
 
w
i
l
l
 
b
e
 
s
o
l
d
 
a
n
d

t
h
e
 
p
e
r
c
e
n
t
a
g
e
 
o
f
 
c
u
s
t
o
m
 
c
a
r
d
s
 
t
h
a
t
 
w
i
l
l
 
b
e
 
s
o
l
d
.

(
T
h
i
s
 
m
a
y
 
b
e
 
d
o
n
e
 
b
y
 
v
i
s
i
t
i
n
g
 
t
h
e
 
v
a
r
i
o
u
s
 
r
o
o
m
s
 
i
n

t
h
e
 
s
c
h
o
o
l
 
t
h
a
t
 
w
i
l
l
 
b
e
 
p
u
r
c
h
a
s
i
n
g
 
c
a
r
d
s
 
a
n
d
 
a
s
k
i
n
g

f
o
r
 
t
h
e
 
n
u
m
b
e
r
 
o
f
 
p
e
o
p
l
e
 
t
h
a
t
 
w
i
l
l
 
b
e
 
i
n
t
e
r
e
s
t
e
d
 
i
n

p
u
r
c
h
a
s
i
n
g
 
e
a
c
h
 
k
i
n
d
.

c
.

A
f
t
e
r
 
s
a
l
e
s
 
f
o
r
e
c
a
s
t
 
i
s
 
p
r
e
p
a
r
e
d
,
 
p
r
e
s
e
n
t
 
t
h
i
s
 
t
o

V
.
P
.
 
-
 
P
r
o
d
u
c
t
i
o
n
 
s
o
 
t
h
a
t
 
h
e
 
m
a
y
 
d
e
t
e
r
m
i
n
e
 
m
a
t
e
r
i
a
l
s

n
e
e
d
e
d
 
a
n
d
 
c
o
s
t
s
 
o
f
 
p
r
o
d
u
c
t
i
o
n
.

d
.

V
I
P
.
 
-
 
P
r
o
d
u
c
t
i
o
n
 
s
t
a
r
t
s
 
s
e
t
t
i
n
g
 
u
p
 
l
i
n
e
s
 
o
f
 
p
r
o
d
u
c
t
i
o
n

(
p
h
y
s
i
c
a
l
 
s
e
t
-
u
p
)
.

L
e
s
s
o
n
 
r
r

1
.

R
e
p
o
r
t
s
 
o
f
 
s
a
l
e
s
 
f
o
r
e
c
a
s
t
s

2
.

P
r
o
d
u
c
t
i
o
n
 
D
e
p
a
r
t
m
e
n
t
 
p
r
o
v
i
d
e
s
 
e
s
t
i
m
a
t
e
s
 
o
f
 
m
a
t
e
r
i
a
l

r
e
q
u
i
r
e
m
e
n
t
s

3
.

T
r
e
a
s
u
r
e
r
 
d
e
t
e
r
m
i
n
e
s
 
m
o
n
e
y
 
n
e
e
d
e
d
 
t
o
 
b
u
y
 
m
a
t
e
r
i
a
l
s
 
t
o

s
t
a
r
t
 
p
r
o
d
u
c
t
i
o
n
.

(
T
h
i
s
 
s
h
o
u
l
d
 
i
n
c
l
u
d
e
 
a
 
n
o
m
i
n
a
l
 
a
m
o
u
n
t

f
o
r
 
m
a
t
e
r
i
a
l
s
 
r
e
a
d
i
l
y
 
a
v
a
i
l
a
b
l
e
 
s
u
c
h
 
a
s
 
s
c
h
o
o
l
 
s
u
p
D
l
i
e
s
.
)

a
.

T
r
e
a
s
u
r
e
r
 
m
a
k
e
s
 
a
r
r
a
n
g
e
m
e
n
t
s
 
f
o
r
 
l
o
n
e
.

(
S
e
e
 
s
a
m
p
l
e

l
o
a
n
 
a
p
p
l
i
c
a
t
i
o
n
.
)

T
e
a
c
h
c
r
s
 
m
a
y
 
a
c
t
 
a
s
 
b
a
n
k
.

4
.

A
d
v
e
r
t
i
s
i
n
g
 
D
e
p
a
r
t
m
e
n
t
 
m
a
k
e
s
 
p
o
s
t
e
r
s
 
a
n
d
 
d
i
s
t
r
i
b
u
t
e
s

a
d
v
e
r
t
i
s
i
n
g
 
m
a
t
e
r
i
a
l
s
.

L
e
s
s
o
n
 
V

1
.

D
e
s
i
g
n
e
r
s
 
s
h
o
u
l
d
 
h
a
v
e
 
d
e
s
i
g
n
s
 
r
e
a
d
y
 
f
o
r
 
p
r
o
d
u
c
t
i
o
n
:

s
a
m
p
l
e
s

s
h
o
u
l
d
 
b
e
 
p
r
e
p
a
r
e
d
 
f
o
r
 
s
a
l
e
s
m
e
n
.

2
.

A
r
t
i
s
t
s
 
s
h
o
u
l
d
 
b
r
 
p
r
e
p
a
r
i
n
g
 
c
u
s
t
o
m
 
c
a
r
d
s
.



L
e
s
s
o
n
s
 
V
I
,
 
V
I
I
,
 
V
I
I
I

P
r
o
d
u
c
t
i
o
n
 
o
f
 
c
a
r
d
s
.

3

L
e
s
s
o
n
 
I
X

1
.

M
a
k
e
 
a
r
r
a
n
g
e
m
e
n
t
s
 
f
o
r
 
s
e
l
l
i
n
g

a
n
d
 
s
e
t
 
u
p
 
o
f
 
m
e
r
c
h
a
n
d
i
s
i
n
g
.

2
.

F
i
n
a
l
 
d
a
y
 
o
f
 
p
r
o
d
u
c
t
i
o
n

L
e
s
s
o
n
 
N
,
 
X
I

S
a
l
e
 
o
f
 
g
r
e
e
t
i
n
g
 
c
a
r
d
s
.

L
e
s
s
o
n
 
X
C
I

F
i
n
a
n
c
i
a
l
 
R
e
v
i
e
w

D
i
s
c
u
s
s
 
g
e
n
e
r
a
l
i
z
a
t
i
o
n
s

w
h
i
c
h
 
r
e
s
u
l
t
e
d
 
f
r
o
m
 
t
h
i
s
 
a
c
t
i
v
i
t
y
.



T
H
E
 
F
I
S
H
E
R
M
A
N
 
A
N
D
 
H
I
S
 
W
I
F
E

T
h
e
r
e
 
w
a
s
 
o
n
c
e
 
u
p
o
n
 
a
 
t
i
m
e
 
a
 
F
i
s
h
e
r
m
a
n
 
w
h
o
 
l
i
v
e
d
 
w
i
t
h
 
h
i
s
 
w
i
f
e

i
n
 
a
 
m
i
s
e
r
a
b
l
e
 
h
o
v
e
l
 
c
l
o
s
e
 
b
y
 
t
h
e
 
s
e
a
,
 
a
n
d

e
v
e
r
y
 
d
a
y
 
h
e
 
w
e
n
t
 
o
u
t

f
i
s
h
i
n
g
.

A
n
d
 
o
n
c
e
 
a
s
 
h
e
 
w
a
s
 
s
i
t
t
i
n
g
 
w
i
t
h
 
h
i
s
 
r
o
d
,
 
l
o
o
k
i
n
g
 
a
t
 
t
h
e

c
l
e
a
r
 
w
a
t
e
r
,
 
h
i
s
 
l
i
n
e
 
s
u
d
d
e
n
l
y
 
w
e
n
t
 
d
o
w
n
,
 
f
a
r
 
d
c
-
.
4
n
 
b
e
l
o
w
,
 
a
n
d

w
h
e
n

h
e
 
d
r
e
w
 
i
t
 
u
?
 
a
g
a
i
n
,
 
h
e
 
b
r
o
u
g
h
t
 
o
u
t

a
 
l
a
r
g
e
 
F
l
o
u
n
d
e
r
.

T
h
e
n
 
t
h
e

F
l
o
u
n
d
e
r
 
s
a
i
d
 
t
o
 
h
i
m
,
 
"
H
a
r
k
,
 
y
o
u
 
F
i
s
h
e
r
m
a
n
,
 
I

p
r
a
y
 
y
o
u
,
 
l
e
t
 
m
e
 
l
i
v
e
,

a
m
 
n
o
 
F
l
o
u
n
d
e
r
 
r
e
a
l
l
y
,
 
b
u
t
 
a
n
 
e
n
c
h
.
a
n
t
e
d
 
p
r
i
n
c
e
.

N
I
-
t
a
t
 
g
o
o
d
 
w
i
l
l

i
s
 
d
o
 
y
o
u
 
t
o
 
k
i
l
l
 
m
e
?

I
 
s
h
o
u
l
d
 
n
o
t
 
b
e
 
g
0
0
0
d
 
t
o
 
e
a
t
,
 
p
l
t
 
m
e
 
i
n
 
t
h
e

w
a
t
e
r
 
a
g
a
i
n
,
 
a
n
d
 
l
e
t
 
m
e
 
n
o
.
"

"
C
o
m
e
,
"
 
s
a
i
d
 
t
h
e
 
F
i
s
h
e
r
m
a
n
,
 
"
t
h
e
r
e
 
i
s

n
o
 
n
e
e
d
 
_

f
o
r
 
s
o
 
m
a
n

w
o
r
d
s
 
a
b
o
u
t
 
i
t
 
-

a
 
f
i
s
h
 
t
h
a
t
 
c
a
n
 
t
a
t
.

I
 
s
h
o
u
l
d

c
e
r
t
a
i
n
l
y
 
l
e
t

a
n
y
h
o
w
,
"
 
w
i
t
h
 
t
h
a
t

p
u
t
 
h
i
m
 
b
a
c
k
 
a
g
a
i
n
 
i
n
t
o
 
t
h
e

c
l
e
a
r
 
w
a
t
e
r
,
 
a
n
d
 
t
h
c
 
F
l
o
o
n
,
!
,
-
I
r
 
w
e
n
t
 
t
o
 
t
h
e
 
b
o
t
t
o
m
,
 
l
e
a
v
i
n
g

a
 
l
o
n
g

s
t
r
e
a
k
 
o
f
 
b
l
o
o
d

T
e
n
 
t
h
e
 
F
i
s
h
e
r
m
a
n
 
g
o
t
 
u
p
 
a
n
d
 
w
e
n
t
 
h
o
m
e

t
o
 
h
i
s
 
w
i
f
e
 
i
n
 
'
.
;
h
e
 
h
o
v
e
l
.

"
'
t
u
s
b
a
n
d
,
"
 
s
a
i
d
 
t
h
e
 
w
o
m
a
n
,
 
"
h
a
v
e
 
y
o
u
 
c
a
u
g
h
t
 
n
o
t
h
i
n
g

t
o
-
d
a
y
?
"

"
N
o
,
"
 
f
:
;
_
l
i
d
 
t
h
e
 
m
a
n
,
 
"
I
 
d
i
d
 
c
a
t
c
h

a
 
F
l
o
u
n
d
e
r
,
 
w
h
o
 
s
a
i
d
 
h
e
 
w
a
s
 
a
n

e
n
c
h
a
n
t
e
d
 
p
r
i
n
c
e
,
 
s
o
 
I

l
e
t
 
h
i
m
 
g
o
 
a
g
a
i
n
.
"

"
d
i
d
 
y
o
u
 
n
o
t
 
w
i
s
h
 
f
o
r

a
n
y
t
h
i
n
g
 
f
i
r
s
t
?
"
 
s
a
i
d
 
t
h
e
 
w
o
m
a
n
.

"
N
o
,
"
 
s
a
i

t
h
e
 
m
a
n
;
 
"
w
h
a
t
 
s
h
o
u
l
d

I
 
w
i
s
h
 
f
o
r
?
"

"
A
h
,
"
 
s
a
i
d
 
t
h
e
 
w
o
m
a
n
,
 
"
i
t
 
i
s
 
s
u
r
e
l
y
 
h
a
r
d

t
o
 
h
a
v
e
 
t
o

l
i
v
e
 
a
l
w
a
y
s
 
i
n
 
t
h
i
s
 
d
i
r
t
y
 
h
o
v
e
l
;

y
o
u
 
m
i
g
h
t
 
h
a
v
e
 
w
i
s
h
e
d
 
f
o
r
 
a

F
r
o
m
 
G
r
i
m
m
'
s
 
H
o
u
s
e
h
o
l
d
 
T
a
l
e
s
,
 
c
r
a
r
.
s
l
'
t
e
(
i
 
b
y
 
M
a
r
g
a
r
e
t
 
H
u
n
t



-
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s
m
a
l
l
 
c
o
t
t
a
g
e
,
 
h
e
 
w
i
l
l
 
c
e
r
t
a
i
n
l
y
 
g
i
v
e
 
u
s
 
t
h
a
t
.
"
"
A
h
,
"
 
s
a
i
d
 
t
h
e

m
a
n
,
 
"
w
h
y
 
s
h
o
u
l
d
 
I
 
g
o
 
t
h
e
r
e
 
a
g
a
i
n
?
"
"
W
h
y
,
 
"
 
s
a
i
d
 
t
h
e
 
w
o
m
a
n
,

"
y
o
u
 
d
i
d
 
c
a
t
c
h
 
h
i
m
,
 
a
n
d
 
y
o
u
 
l
e
t
 
h
i
m
 
g
o
 
a
g
a
i
n
;
 
h
e
 
i
s
 
s
u
r
e
 
t
o
 
d
o
 
i
t
.

G
o
 
a
t
 
o
n
c
e
.
"

T
h
e
 
m
a
n
 
s
t
i
l
l
 
d
i
d
 
n
o
t
 
q
u
i
t
e
 
l
i
k
e
 
t
o
 
g
o
,
 
b
u
t

d
i
d
 
n
o
t
 
l
i
k
e
 
t
o
 
o
p
p
o
s
e
 
h
i
s
 
w
i
f
e
 
e
i
t
h
e
r
,
 
a
n
d
 
w
e
n
t
 
t
o
 
t
h
e
 
s
e
a
.

W
h
e
n
 
h
e
 
g
o
t
 
t
h
e
r
e
 
t
h
e
 
s
e
a
 
w
a
s
 
a
l
l
 
g
r
e
e
n
 
a
n
d
 
y
e
l
l
o
w
,
 
a
n
d
 
n
o

l
o
n
g
e
r
 
s
m
o
o
t
h
;
 
s
o
 
h
e
 
s
t
o
o
d
 
a
n
d
 
s
a
i
d
:

"
F
l
o
u
n
d
e
r
,
 
f
l
o
u
n
d
e
r
 
i
n
 
t
h
e
 
s
e
a
,

C
o
m
e
,
 
I
 
p
r
a
y
 
t
h
e
e
,
 
h
e
r
e
 
t
o
 
m
e
;

F
o
r
 
m
y
 
w
i
f
e
,
 
g
o
o
d

W
i
l
l
s
 
n
o
t
 
a
s
 
I
'
d
 
h
a
v
e
 
h
e
r
 
w
i
l
l
.
"

T
h
e
n
 
t
h
e
 
f
l
o
u
n
d
e
r
 
c
a
m
e
 
s
w
i
m
m
i
n
g
 
t
o
 
h
i
m
 
a
n
d
 
s
a
i
d
:
 
"
W
e
l
l
,
 
w
h
a
t

d
o
e
s
 
s
h
e
 
w
a
n
t
 
t
h
e
n
?
"
 
"
A
h
,
"
 
s
a
i
d
 
t
h
e
 
m
a
n
,
 
"
I
 
d
i
d
 
c
a
t
c
h
 
y
o
u
,
 
a
n
d

m
y

w
i
f
e
 
s
a
y
s
 
I
 
r
e
a
l
l
y
 
o
u
g
h
t
 
t
o
 
h
a
v
e
 
w
i
s
h
e
d
 
f
o
r
 
s
o
m
e
t
h
i
n
g
.

S
h
e
 
d
o
e
s
 
n
o
t

l
i
k
e
 
t
o
 
l
i
v
e
 
i
n
 
a
 
w
r
e
t
c
h
e
d
 
h
o
v
e
l
 
a
n
y
 
l
o
n
g
e
r
;
 
s
h
e
 
w
o
u
l
d
 
l
i
k
e
 
t
o
 
h
a
v
e

a

c
o
t
t
a
g
e
,
'
 
"
G
o
,
 
t
h
e
n
"
 
s
a
i
d
 
t
h
e
 
F
l
o
u
n
d
e
r
,
 
"
S
h
e
 
h
a
s
 
i
t
 
a
l
r
e
a
d
y
.
"

"
11
n
 
w
e
n
t
 
h
o
m
e

h
i
s
 
w
i
f
e
 
w
a
s
 
n
o
 
l
o
n
g
e
r
 
i
n
 
t
h
e
 
h
o
v
e
l
,



W
h
e
n
 
h
e
 
g
o
t
 
t
h
e
r
e
 
t
h
e
 
s
e
a
 
w
a
s
 
a
l
l
 
g
r
e
e
n
 
a
n
d
 
y
e
l
l
o
w
,
 
a
n
d
 
n
o

l
o
n
g
e
r
 
s
m
o
o
t
h
;
 
s
o
 
h
e
 
s
t
o
o
d
 
a
n
d
 
s
a
i
d
:

"
F
l
o
u
n
d
e
r
,
 
f
l
o
u
n
d
e
r
 
i
n
 
t
h
e
 
s
e
a
,

C
o
m
e
,
 
I
 
p
r
a
y
 
t
h
e
e
,
 
h
e
r
e
 
t
o
 
m
e
;

F
o
r
 
m
y
 
w
i
f
e
,
 
g
o
o
d
 
I
l
s
a
b
i
l
,

W
i
l
l
s
 
n
o
t
 
a
s
 
I
'
d
 
h
a
v
e
 
h
e
r
 
w
i
l
l
.
"

T
h
e
n
 
t
h
e
 
f
l
o
u
n
d
e
r
 
c
a
m
e
 
s
w
i
m
m
i
n
g
 
t
o
 
h
i
m
 
a
n
d
 
s
a
i
d
:
 
"
W
e
l
l
,
 
w
h
a
t

d
o
e
s
 
s
h
e
 
w
a
n
t
 
t
h
e
n
?
"
 
"
A
h
,
"
 
s
a
i
d
 
t
h
e
 
m
a
n
,
 
"
I
 
d
i
d
 
c
a
t
c
h
 
y
o
u
,
 
a
n
d
 
m
y

w
i
f
e
 
s
a
y
s
 
I
 
r
e
a
l
l
y
 
o
u
g
h
t
 
t
o
 
h
a
v
e
 
w
i
s
h
e
d
 
f
o
r
 
s
o
m
e
t
h
i
n
g
.

S
h
e
 
d
o
e
s
 
n
o
t

l
i
k
e
 
t
o
 
l
i
v
e
 
i
n
 
a
 
w
r
e
t
c
h
e
d
 
h
o
v
e
l
 
a
n
y
 
l
o
n
g
e
r
;
 
s
h
e
 
w
o
u
l
d
 
l
i
k
e
 
t
o
 
h
a
v
e

a

c
o
t
t
a
g
e
,
"
 
"
G
o
,
 
t
h
e
n
"
 
s
a
i
d
 
t
h
e
 
F
l
o
u
n
d
e
r
,
 
"
S
h
e
 
h
a
s
 
i
t
 
a
l
r
e
a
d
y
.
"

W
h
e
n
 
t
h
e
 
m
a
n
 
w
e
n
t
 
h
o
m
e
,
 
h
i
s
 
w
i
f
e
 
w
a
s
 
n
o
 
l
o
n
g
e
r
 
i
n
 
t
h
e
 
h
o
v
e
l
,

u
t
 
i
n
s
t
e
a
d
 
o
f
 
i
t
 
t
h
e
r
e
 
s
t
t
o
d
 
a
 
s
m
a
l
l
 
c
o
t
t
a
g
e
,
 
a
n
d
 
s
h
e
 
w
a
s
 
s
i
t
t
i
n
g
 
o
n
 
a

b
e
n
c
h
 
b
e
f
o
r
e
 
t
h
e
 
d
o
o
r
.

T
h
e
n
 
s
h
e
 
t
o
o
k
 
h
i
m
 
b
y
 
t
h
e
 
h
a
n
d
 
a
n
d
 
s
a
i
d
 
t
o
 
h
i
m

"
J
u
s
t
 
c
o
m
e
 
i
n
s
i
d
e
.

L
o
o
k
,
 
n
o
w
 
i
s
n
'
t
 
t
h
i
s
 
a
 
g
r
e
a
t
 
d
e
a
l
 
b
e
t
t
e
r
?
"
 
S
o
 
t
h
e
y

w
e
n
t
 
i
n
,
 
a
n
d
 
t
h
e
r
e
 
w
a
s
 
a
 
s
m
a
l
l
 
p
o
r
c
h
,
 
a
n
d
 
a
 
p
r
e
t
t
y
 
l
i
t
t
l
e
 
p
a
r
l
o
u
r

a
n
d
 
a
 
b
e
d
r
o
o
m
,
 
a
n
d
 
a
 
k
i
t
c
h
e
n
 
a
n
d
 
p
a
n
t
r
y
,
 
w
i
t
h
 
t
h
e
 
b
e
s
t
 
o
f
 
f
u
r
n
i
t
u
r
e
,

a
n
d
 
f
i
t
t
e
d
 
u
p
 
w
i
t
h
 
t
h
e
 
m
o
s
t
 
b
e
a
u
t
i
f
u
l
 
t
h
i
n
g
s
 
m
a
d
e
 
o
f
 
t
i
n
 
a
n
d
 
b
r
a
s
s
,

w
h
a
t
s
o
e
v
e
r
 
w
a
s
 
w
a
n
t
e
d
.

A
n
d
 
b
e
h
i
n
d
 
t
h
e
 
c
o
t
t
a
g
e
 
t
h
e
r
e
 
w
a
s
 
a
 
s
m
a
l
l

y
a
r
d
,
 
w
i
t
h
 
h
e
n
s
 
a
n
d
 
d
u
c
k
s
,
 
a
n
d
 
a
 
l
i
t
t
l
e
 
g
a
r
d
e
n
 
w
i
t
h
 
f
l
o
w
e
r
s
 
a
n
d



-
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f
r
u
i
t
.
 
"
L
o
o
k
,
"
 
s
a
i
d
 
t
h
e
 
w
i
f
e
,
 
"
i
s
 
n
o
t
 
t
h
a
t
 
n
i
c
e
"
!
 
"
Y
e
s
,
"
 
s
a
i
d
 
t
h
e

h
u
s
b
a
n
d
,
 
"
a
n
d
 
s
o
 
w
e
 
m
u
s
t
 
a
l
w
a
y
s
 
t
h
i
n
k
 
i
t
-
-
n
o
w
 
w
e
 
w
i
l
l
 
l
i
v
e
 
q
u
i
t
e

c
o
n
t
e
n
t
e
d
.
"
 
"
W
e
 
w
i
l
l
 
t
h
i
n
k
 
a
b
o
u
t
 
t
h
a
t
"
,
 
s
a
i
d
 
t
h
e
 
w
i
f
e
.

W
i
t
h
 
t
h
a
t

t
h
e
y
 
a
t
e
 
s
o
m
e
t
h
i
n
g
 
a
n
d
 
w
e
n
t
 
t
o
 
b
e
d
.

E
v
e
r
y
t
h
i
n
g
 
w
e
n
t
 
w
e
l
l
 
f
o
r
 
a
 
w
e
e
k
 
o
r
 
a
 
f
o
r
t
n
i
g
h
t
,
 
a
n
d
 
t
h
e
n
 
t
h
e

w
o
m
a
n
 
s
a
i
d
,
"
H
a
r
k
 
y
o
u
,
 
h
u
s
b
a
n
d
,
 
t
h
i
s
 
c
o
t
t
a
g
e
 
i
s
 
f
a
r
 
t
o
o
 
s
m
a
l
l
 
f
o
r
 
u
s
,

a
n
d
 
t
h
e
 
g
a
r
d
e
n
 
a
n
d
 
t
h
e
 
y
a
r
d
 
a
r
e
 
l
i
t
t
l
e
;
 
t
h
e
 
F
l
o
u
n
d
e
r
 
m
i
g
h
t
 
j
u
s
t

a
s
 
w
e
l
l
 
h
a
v
e
 
g
i
v
e
n
 
u
s
 
a
 
l
a
r
g
e
r
 
h
o
u
s
e
.

I
 
s
h
o
u
l
d
 
l
i
k
e
 
t
o
 
l
i
v
e
 
i
n
 
a

g
r
e
a
t
 
s
t
o
n
e
 
c
a
s
t
l
e
:
 
g
o
 
t
o
 
t
h
e
 
F
l
o
u
n
d
e
r
,
 
a
n
d
 
t
e
l
l
 
h
i
m
 
t
o
 
g
i
v
e
 
u
s
 
a

c
a
s
t
l
e
.
"
 
"
A
h
,
 
w
i
f
e
,
"
 
s
a
i
d
 
t
h
e
 
m
a
n
,
 
"
t
h
e
 
c
o
t
t
a
g
e
 
i
s
 
q
u
i
t
e
 
g
o
o
d

e
n
o
u
g
h
;
 
w
h
y
 
s
h
o
u
l
d
 
w
e
 
l
i
v
e
 
i
n
 
a
 
c
a
s
t
l
e
?
"

"
W
h
a
t
!
"
 
s
a
i
d
 
t
h
e
 
w
o
m
a
n
:

"
j
u
s
t
 
g
o
 
t
h
e
r
e
,
 
t
h
e
 
F
l
o
u
n
d
f
t
r
 
c
a
n
 
a
l
w
a
y
s
 
d
o
 
t
h
a
t
.
"
 
"
N
o
,
 
w
i
f
e
,
"
 
s
a
i
d

t
h
e
 
m
a
n
,
 
"
t
h
e
 
F
l
o
u
n
d
e
r
 
h
a
s
 
j
u
s
t
 
g
i
v
e
n
 
u
s
 
t
h
e
 
c
o
t
t
a
g
e
,
 
I
 
d
o
 
n
o
t
 
l
i
k
e

t
o
 
g
o
 
b
a
c
k
 
s
o
 
s
o
o
n
,
 
i
t
 
m
i
g
h
t
 
m
a
k
e
 
h
i
m
 
a
n
g
r
y
.
"

"
G
o
,
"
 
s
a
i
d
 
t
h
e
 
w
o
m
a
n
,

"
h
e
 
c
a
n
 
d
o
 
i
t
 
q
u
i
t
e
 
e
a
s
i
l
y
,
 
a
n
d
 
w
i
l
l
 
b
e
 
g
l
a
d
 
t
o
 
d
o
 
i
t
;
 
j
u
s
t
 
y
o
u
 
g
o

t
o
 
h
i
m
,
"



t
h
e
y
 
a
t
e
 
s
o
m
e
t
h
i
n
g
 
a
n
d
 
w
e
n
t
 
t
o
 
b
e
d
.

E
v
e
r
y
t
h
i
n
g
 
w
e
n
t
 
w
e
l
l
 
f
o
r
 
a
 
w
e
e
k
 
o
r
 
a
 
f
o
r
t
n
i
g
h
t
,
 
a
n
d
 
t
h
e
n
 
t
h
e

w
o
m
a
n
 
s
a
i
d
,
"
H
a
r
k
 
y
o
u
,
 
h
u
s
b
a
n
d
,
 
t
h
i
s
 
c
o
t
t
a
g
e
 
i
s
 
f
a
r
 
t
o
o
 
s
m
a
l
l
 
f
o
r
 
U
3
,

a
n
d
 
t
h
e
 
g
a
r
d
e
n
 
a
n
d
 
t
h
e
 
y
a
r
d
 
a
r
e
 
l
i
t
t
l
e
;
 
t
h
e
 
F
l
o
u
n
d
e
r
 
m
i
g
h
t
 
j
u
s
t

a
s
 
w
e
l
l
 
h
a
v
e
 
g
i
v
e
n
 
u
s
 
a
 
l
a
r
g
e
r
 
h
o
u
s
e
.

I
 
s
h
o
u
l
d
 
l
i
k
e
 
t
o
 
l
i
v
e
 
i
n
 
a

g
r
e
a
t
 
s
t
o
n
e
 
c
a
s
t
l
e
:
 
g
o
 
t
o
 
t
h
e
 
F
l
o
u
n
d
e
r
,
 
a
n
d
 
t
e
l
l
 
h
i
m
 
t
o
 
g
i
v
e
 
u
s
 
a

c
a
s
t
l
e
.
"
 
s
A
h
,
 
w
i
f
e
,
"
 
s
a
i
d
 
t
h
e
 
m
a
n
,
 
"
t
h
e
 
c
o
t
t
a
g
e
 
i
s
 
q
u
i
t
e
 
g
o
o
d

e
n
o
u
g
h
;
 
w
h
y
 
s
h
o
u
l
d
 
w
e
 
l
i
v
e
 
i
n
 
a
 
c
a
s
t
l
e
?
"

"
W
h
a
t
!
"
 
s
a
i
d
 
t
h
e
 
w
o
m
a
n
:

"
j
u
s
t
 
g
o
 
t
h
e
r
e
,
 
t
h
e
 
F
l
o
u
n
d
e
r
 
c
a
n
 
a
l
w
a
y
s
 
d
o
 
t
h
a
t
.
"
 
"
N
o
,
 
w
i
f
e
,
"
 
s
a
i
d

t
h
e
 
m
a
n
,
 
"
t
h
e
 
F
l
o
u
n
d
e
r
 
h
a
s
 
j
u
s
t
 
g
i
v
e
n
 
u
s
 
t
h
e
 
c
o
t
t
a
g
e
,
 
I
 
d
o
 
n
o
t
 
l
i
k
e

t
o
 
g
o
 
b
a
c
k
 
s
o
 
s
o
o
n
,
 
i
t
 
m
i
g
h
t
 
m
a
k
e
 
h
i
m
 
a
n
g
r
y
.
"

"
G
o
,
"
 
s
a
i
d
 
t
h
e
 
w
o
m
a
n
,

"
h
e
 
c
a
n
 
d
o
 
i
t
 
q
u
i
t
e
 
e
a
s
i
l
y
,
 
a
n
d
 
w
i
l
l
 
b
e
 
g
l
a
d
 
t
o
 
d
o
 
i
t
;
 
j
u
s
t

y
o
u
 
g
o

t
o
 
h
i
m
,
"

T
h
e
 
m
a
n
'
s
 
h
e
a
r
t
 
g
r
e
w
 
h
e
a
v
y
,
 
a
n
d
 
h
e
 
w
o
u
l
d
 
n
o
t

g
o
.

H
e
 
s
a
i
d
 
t
o
 
h
i
m
-

s
e
l
f
,
 
"
I
t
 
i
s
 
n
o
t
 
r
i
g
h
t
,
"
 
a
n
d
 
y
e
t
 
h
e
 
w
e
n
t
.
 
A
n
d
 
w
h
e
n
 
h
e

c
a
m
e
 
t
o
 
t
h
e
 
s
e
a

t
h
e
 
w
a
t
e
r
 
w
a
s
 
q
u
i
t
e
 
p
u
r
p
l
e
 
a
n
d
 
d
a
r
k
-
b
l
u
e
,
 
a
n
d
g
r
e
y
 
a
n
d
 
t
h
i
c
k
,
 
a
n
d
 
n
o

l
o
n
g
e
r
 
s
o
 
g
r
e
e
n
 
a
n
d
 
y
e
l
l
o
w
,
 
b
u
t
 
i
t
 
w
a
s
 
s
t
i
l
l
 
q
u
i
e
t
.

A
n
d
 
h
e
 
s
t
o
o
d

t
h
e
r
e
 
a
n
d
 
s
a
i
d
,

"
F
l
O
u
n
d
e
r
,
 
f
l
o
u
n
d
e
r
 
i
n
 
t
h
e
 
s
e
a
.

C
o
m
e
,
 
I
 
p
r
a
y
 
t
h
e
e
,
 
h
e
r
e
 
t
o
 
m
e
;

f
o
r
 
m
y
 
w
i
f
e
,
 
g
o
o
d
 
I
l
s
a
b
i
l
,

W
i
l
l
s
 
n
o
t
 
a
s
 
I
'
d
 
h
a
v
e
 
h
e
r
 
w
i
l
l
.
"



"
W
e
l
l
,
 
w
h
a
t
 
d
o
e
s
 
s
h
e
 
w
a
n
t
,
 
t
h
e
n
?
"
 
s
a
i
d
 
t
h
e
 
f
l
o
u
n
d
e
r
.
 
"
A
l
a
s
,
"

s
a
i
d
 
t
h
e
 
m
a
n
,
 
h
a
l
f
 
s
c
a
r
e
d
,
 
"
s
h
e
 
w
a
n
t
s
 
t
o
 
l
i
v
e
 
i
n
 
a
 
g
r
e
a
t
 
s
t
o
n
e
 
c
a
s
t
l
e
.
"

"
G
o
 
t
o
 
i
t
,
 
t
h
e
n
,
 
s
h
e
 
i
s
 
s
t
a
n
d
i
n
g
 
b
e
f
o
r
e
 
t
h
e
 
d
o
o
r
,
"
 
s
a
i
d
 
t
h
e
 
F
l
o
u
n
d
e
r
.

T
h
e
n
 
t
h
e
 
m
a
n
 
w
e
n
t
 
a
w
a
y
,
 
i
n
t
e
n
d
i
n
g
 
t
o
 
g
o
 
h
o
m
e
,
 
b
u
t
 
w
h
e
n
 
h
e
 
g
o
t

t
h
e
r
e
,
 
h
e
 
f
o
u
n
d
 
a
 
g
r
e
a
t
 
s
t
o
n
e
 
c
a
s
t
l
e
.

"
I
s
 
t
h
i
s
 
n
o
t
 
n
i
c
e
,
"
 
s
a
i
d

t
h
e
 
w
i
f
e
.
 
"
Y
e
s
,
"
 
s
a
i
d
 
t
h
e
 
h
u
s
b
a
n
d
,
 
"
a
n
d
 
s
o
 
w
e
 
m
u
s
t
 
a
l
w
a
y
s
 
t
h
i
n
k
 
i
t
 
-
-

n
o
w
 
w
e
 
w
i
l
l
 
l
i
v
e
 
q
u
i
t
e
 
c
o
n
t
e
n
t
e
d
.
"

"
W
e
 
w
i
l
l
 
t
h
i
n
k
 
a
b
o
u
t
 
t
h
a
t
.
"

s
a
i
d
 
t
h
e
 
w
i
f
e
.
W
i
t
h
 
t
h
a
t
 
t
h
e
y
 
a
t
e
 
s
o
m
e
t
h
i
n
g
 
a
n
d
 
w
e
n
t
 
t
o
 
b
e
d
.

B
u
t

t
h
e
 
w
i
f
e
 
w
a
s
 
n
o
t
 
s
a
t
i
s
f
i
e
d
,
 
a
n
d
 
g
r
e
e
d
i
n
e
s
s
 
l
e
t
 
h
e
r
 
h
a
v
e
 
n
o
 
s
l
e
e
p
,

f
o
r
 
s
h
e
 
w
a
s
 
c
o
n
t
i
n
u
a
l
l
y
 
t
h
i
n
k
i
n
g
 
w
h
a
t
 
t
h
e
r
e
 
w
a
s
 
l
e
f
t
 
f
o
r
 
h
e
r
 
t
o

h
a
v
e
.

T
h
e
 
m
a
n
 
s
l
e
p
t
 
w
e
l
l
 
a
n
d
 
s
o
u
n
d
l
y
,
 
f
o
r
 
h
e
 
h
a
d
 
r
u
n
 
a
b
o
u
t

a
 
g
r
e
a
t
 
d
e
a
l
 
d
u
r
i
n
g
 
t
h
e
 
d
a
y
;
 
b
u
t
 
t
h
e
 
w
o
m
a
n
 
c
o
u
l
d
 
n
o
t
 
f
a
l
l
 
a
s
l
e
e
p
 
a
t

a
l
l
,
 
a
n
a
 
f
l
u
n
g
 
h
e
r
s
e
l
f
 
f
r
o
m
 
o
n
e
 
s
i
d
e
 
t
o
 
t
h
e
 
o
t
h
e
r
 
t
h
e
 
w
h
o
l
e
 
n
i
g
h
t

t
h
r
o
u
g
h
,
 
t
h
i
n
k
i
n
g
 
a
l
w
a
y
s
 
w
h
a
t
 
m
o
r
e
 
w
a
s
 
l
e
f
t
 
f
o
r
 
h
e
r
 
t
o
 
b
e
,
 
b
u
t
 
u
n
-

a
b
l
e
 
t
o
 
c
a
l
l
 
t
o
 
m
i
n
d
 
a
n
y
t
h
i
n
g
 
e
l
s
e
.

A
t
 
l
e
n
g
t
h
 
t
h
e
 
s
u
n
 
b
e
g
a
n
 
t
o
 
r
i
s
e
,

a
n
d
 
w
h
e
n
 
t
h
e
 
w
o
m
a
n
 
s
a
w
 
t
h
e
 
r
e
d
 
o
f
 
d
a
w
n
,
 
s
h
e
 
s
a
t
 
u
p
 
i
n
 
b
e
d
 
a
n
d
 
l
o
o
k
e
d

a
t
 
i
t
.

A
n
d
 
w
h
e
n
,
 
t
h
r
o
u
g
h
 
t
h
e
 
w
i
n
d
o
w
,
 
s
h
e
 
s
a
w
 
t
h
e
 
s
u
n
 
t
h
u
s
 
r
i
s
i
n
g
,

s
h
e
 
s
a
i
d
,
 
"
C
a
n
n
o
t
 
I
 
t
o
o
,
 
o
r
d
e
r
 
t
h
e
 
s
u
n
 
a
n
d
 
m
o
o
n
 
t
o
 
r
i
s
e
?
"

"
H
u
s
b
a
n
d
,
"

s
h
e
 
s
a
i
a
,
 
p
o
k
i
n
g
 
h
i
m
 
i
n
 
t
h
e
 
r
i
b
s
 
w
i
t
h
 
h
e
r
 
e
l
b
o
w
s
,
 
"
w
a
k
e
 
u
p
!
"
 
G
o
 
t
o

t
h
e
 
F
l
o
u
n
d
e
r
-
,
 
f
o
r
 
I
 
w
i
s
h
 
t
o
 
b
e
 
e
v
e
n
 
a
s
 
G
o
d
 
i
s
"
,
 
T
h
e
 
m
a
n
 
w
a
s
 
s
t
i
l
l

h
a
l
f
 
a
s
L
e
e
p
,
 
b
u
t
 
h
e
 
w
a
s
 
s
o
 
h
o
r
r
i
f
i
e
d
 
t
h
a
t
 
h
e
 
f
e
l
l
 
o
u
t
 
o
f
 
b
e
d
.

H
e

t
h
o
u
g
h
t
 
h
e
 
m
u
s
t
 
h
a
v
e
 
h
e
a
r
d
 
a
m
i
s
s
,
 
a
n
d
 
r
u
b
b
e
d
 
h
i
s
 
e
y
e
s
,
 
a
n
d
 
s
a
i
d
,



-
5
-

"
A
l
a
s
,
 
w
i
f
e
,
"
 
s
a
i
d
 
t
h
e
 
m
a
n
,
 
f
a
l
l
i
n
g
 
o
n
 
h
i
s
 
k
n
e
e
s
 
b
e
f
o
r
e
 
h
e
r
,
 
"
t
h
e

F
l
o
u
n
d
e
r
 
c
a
n
n
o
t
 
d
o
 
t
h
a
t
;
 
h
e
 
c
a
n
 
m
a
k
e
 
a
n
 
e
m
p
e
r
o
r
 
a
n
d
 
a
 
p
o
p
e
;
 
I
 
b
e
s
e
e
c
h

y
o
u
,
 
g
o
 
o
n
 
a
s
 
y
o
u
 
a
r
e
,
 
a
n
d
 
b
e
 
P
o
p
e
,
"
 
T
h
e
n
 
s
h
e
 
f
e
l
l
 
i
n
t
o
 
a
 
r
a
g
e
,
 
a
n
d

h
e
r
 
h
a
i
r
 
f
l
e
w
 
w
i
l
d
l
y
 
a
b
o
u
t
 
h
e
r
 
h
e
a
d
,
 
a
n
d
 
s
h
e
 
c
r
i
e
d
,
 
"
I
 
w
i
l
l
 
n
o
t
 
e
n
d
u
r

t
h
i
s
,
 
I
'
l
l
 
n
o
t
 
b
e
a
r
 
i
t
 
a
n
y
 
l
o
n
g
e
r
;
 
w
i
l
l
 
y
o
u

g
o
 
t
h
i
s
 
i
n
s
t
a
n
t
?
"
 
T
h
e
n

h
e
 
p
u
t
 
o
n
 
h
i
s
 
t
r
o
u
s
e
r
s
 
a
n
d
 
r
a
n
 
a
w
a
y
 
l
i
k
e
 
a
 
m
a
d
m
a
n
.

B
u
t
 
o
u
t
s
i
d
e
 
a
 
g
r
e

s
t
o
r
m
 
w
a
s
 
r
a
g
i
n
g
,
 
a
n
d
 
b
l
o
w
i
n
g
 
s
o
 
h
a
r
d
 
t
h
a
t
 
h
e
 
c
o
u
l
d
 
s
c
a
r
c
e
l
y

k
e
e
p

h
i
s
 
f
e
e
t
;
 
h
o
u
s
e
s
 
a
n
d
 
t
r
e
e
s
 
t
o
p
p
l
e
d
 
o
v
e
r
,
 
t
h
e
 
m
o
u
n
t
a
i
n
s
.
 
t
r
e
m
b
l
e
d
,
 
r
o
c
k

r
o
l
l
e
d
 
i
n
t
o
 
t
h
e
 
s
e
a
,
 
t
h
e
 
s
k
y
 
w
a
s
 
p
i
t
c
h
 
b
l
a
c
k
,
 
a
n
d
 
i
t
 
t
h
u
n
d
e
r
e
d
 
a
n
d
 
l
i

l
i
g
h
t
e
n
e
d
,
 
a
n
d
 
t
h
e
 
s
e
a
 
c
a
m
e
 
i
n
 
w
i
t
h
 
b
l
a
c
k
 
w
a
v
e
s
 
a
s
 
h
i
g
h
 
a
s

c
h
u
r
c
h
-
t
o
w
e
r
s
 
a
n
d
 
m
o
u
n
t
a
i
n
s
,
 
a
n
d
 
a
l
l
 
w
i
t
h
 
c
r
e
s
t
s
 
o
f
 
w
h
i
t
e
 
f
o
a
m
 
a
t
 
t
h
e

t
o
p
.

T
h
e
n
 
h
e
 
c
r
i
e
d
,
 
b
u
t
 
h
e
 
c
o
u
l
d
 
n
o
t
 
h
e
a
r
 
h
i
s
 
o
w
n
 
w
o
r
d
s
.

"
F
l
o
u
n
d
e
r
,
 
f
l
o
u
n
d
e
r
 
i
n
 
t
h
e
 
s
e
a
,

C
o
m
e
 
I
 
p
r
a
y
 
t
h
e
e
,
 
h
e
r
e
 
t
o
 
m
e
;

F
o
r
 
m
y
 
w
i
f
e
,
 
g
o
o
d
 
I
l
s
a
b
i
l
,

W
i
l
l
s
 
n
o
t
 
a
s
 
I
'
d
 
h
a
v
e
 
h
e
r
 
w
i
l
l
.
"

"
W
e
l
l
,
 
w
h
a
t
 
d
o
e
s
 
s
h
e
 
w
a
n
t
,
 
t
h
e
n
?
"
 
s
a
i
d
 
t
h
e
 
F
l
o
u
n
d
e
r
.
 
"
A
l
a
s
;

s
a
i
d
 
h
e
,
 
"
s
h
e
 
w
a
n
t
s
 
t
o
 
b
e
 
l
i
k
e
 
u
n
t
o
 
G
o
d
.
"
 
"
G
o
 
t
o
 
h
e
r
,
 
a
n
d

y
o
u
 
w
i
l
l
 
f
i
n
d
 
h
e
r
 
b
a
c
k
 
a
g
a
i
n
 
i
n
 
t
h
e
 
d
i
r
t
y
 
h
o
v
e
l
.
"
 
A
n
d
 
t
h
e
r
e
 
t
h
e
y
 
a
r
e

s
t
i
l
l
 
l
i
v
i
n
g
 
t
o
 
t
h
i
s
 
d
a
y
.



M
r
.
 
G
r
e
e
n
'
s
 
P
a
y
c
h
e
c
k

U
s
e
 
a
 
f
l
a
n
n
e
l
 
b
o
a
r
d
 
a
s
 
a
 
m
e
a
n
s
 
o
f
 
v
i
s
u
a
l
i
z
i
n
g
 
a
n
d

t
h
e
 
e
l
e
m
e
n
t
s
 
i
n
v
o
l
v
e
d
 
a
n
d
 
a
n
 
i
n
f
o
r
m
a
l
 
s
t
o
r
y
 
f
o
r
m
a
t
 
t
o
 
a
t
t
r
a
c
t

i
n
t
e
r
e
s
t
 
a
n
d
 
h
o
l
d
 
a
t
t
e
n
t
i
o
n
.

I
n
 
p
r
e
p
a
r
a
t
i
o
n
 
f
o
r
 
t
h
i
s
 
a
c
t
i
v
i
t
y
,

t
h
e
 
c
h
i
l
d
r
e
n
 
c
o
u
l
d
 
b
e
 
a
s
k
e
d
 
t
o
 
d
r
a
w
,
 
c
e
i

o
u
t
 
m
a
g
a
z
i
n
e
e
;
,
 
a
n
d
.

m
o
u
n
t
 
i
l
l
u
s
t
r
a
t
i
o
n
s
.

T
h
e
 
f
i
r
s
t
 
p
i
c
t
u
r
e
 
p
l
a
c
e
d
 
o
n
 
t
h
e
 
f
l
a
m
:
:
:
1

b
o
a
r
d
 
w
o
u
l
d
 
b
e
 
t
h
a
t
 
o
f
 
a
 
m
a
n
 
i
d
e
n
t
i
f
i
e
d
 
a
s
 
M
r
.
 
G
r
e
e
n
.

C
r
 
%
 
F
r
i
c
j
a
y

a
f
t
e
r
n
o
o
n
 
a
f
t
e
r
 
w
o
r
k
,
 
M
r
.
.
 
G
r
e
e
n
 
r
e
c
e
i
v
e
s
 
h
i
s
 
w
e
e
k
l
y
 
s
a
l
a
r
y
 
c
h
,
T
i
c
%

f
o
r
 
$
1
5
0
.

T
h
i
s
 
w
o
u
l
d
 
b
e
 
t
h
e
 
s
e
c
o
n
d
 
i
t
e
m
 
t
o
 
a
p
p
e
a
r
 
o
n
 
t
h
e
 
t
l
a
n
n
e
:
=

h
o
a
r
d
.

O
n
 
S
a
t
u
r
d
a
y
 
m
o
r
n
i
n
g
,
 
M
r
.
 
G
r
e
e
n
 
g
o
e
s
 
t
o
 
h
i
s
 
n
e
i
g
h
b
o
r
h
Q
e
d

c
n

b
a
n
k
 
(
a
 
b
a
n
k
 
b
u
i
l
d
i
n
g
 
i
s
 
t
h
e
 
t
h
i
r
d
 
p
i
c
t
u
r
e
)
 
t
o
 
c
a
s
h
 
h
i
o
 
c
h
e
c
k

H
e
 
r
e
c
e
i
v
e
s
 
2
2
A
L
T
=
I
D
A
E
J
L
L
I
E
 
(
p
l
a
y
 
m
o
n
e
y
 
w
h
i
c
h
 
t
h
e
 
t
e
a
c
h
z
2
:
f

h
a
s
 
h
a
d
 
m
i
m
e
o
g
r
a
p
h
e
d
 
a
n
d
.
 
h
a
s
:
 
h
a
d
 
t
h
e
 
c
h
i
l
d
r
e
n
 
c
u
t
 
i
n
t
o

s
e
p
a
r
a
l
;

b
i
l
l
s
 
a
n
d
 
w
h
i
c
h
 
h
a
s
 
b
e
e
n
 
l
i
n
e
d
 
u
p
.
 
o
n
 
t
h
e
 
f
l
a
n
n
e
l
 
b
o
a
r
d
a
s
 
t
h
e

f
o
u
r
t
h
 
s
t
a
g
e
 
i
n
 
t
h
e
 
s
e
q
u
e
n
c
e
.
)

T
h
e
 
G
r
e
e
n
s
 
h
a
v
e
 
b
o
r
r
o
w
e
d
 
m
o
n
e
y

f
r
o
m
 
t
h
e
 
b
a
n
k
 
t
o
 
b
u
y
 
a
.
 
h
o
u
s
e
 
(
t
h
e
 
f
i
f
t
h
 
i
l
l
u
s
t
r
a
t
i
o
n
 
i
s
 
o
f

a

h
o
m
e
)
.

M
r
.
 
G
r
e
e
n
 
t
a
k
e
s
 
$
3
0
 
o
f
 
t
h
e
 
m
o
n
e
y
 
t
o
 
m
a
k
e
 
h
i
s
 
m
o
r
t
g
a
g

p
a
y
m
e
n
t
 
a
t
 
t
h
e
 
e
n
d
 
o
f
 
t
h
e
 
m
o
n
t
h
.

A
t
 
t
h
i
s
 
p
o
i
n
t
,
 
a
 
m
e
m
b
e
r
 
o
f
 
t
h
e

c
l
a
s
s
 
c
o
u
l
d
 
b
e
 
a
s
k
e
d
 
b
y
 
t
h
e
 
t
e
a
c
h
e
r
 
t
o
 
c
o
m
e
 
u
p
 
t
o
 
t
h
e

b
o
a
r
d
 
a
n
d
 
t
(
4
 
r
e
m
o
v
e
 
t
h
e
 
p
i
c
t
u
r
e
 
o
f
 
t
h
e
h
o
u
s
e
A
d
d
 
s
i
x
 
o
f
 
t
h
e
 
f
i
v
e
-
.

d
o
l
l
a
r
 
b
i
l
l
s
.

T
h
i
s
 
i
s
 
m
o
n
e
y
 
t
h
a
t
 
c
a
n
n
o
t
 
b
e
 
s
p
e
n
t
 
f
o
r
 
o
t
h
e
r

p
u
r
-

p
o
s
e
s
.

T
h
e
 
G
r
e
e
n
s
 
h
a
v
e
 
a
l
s
o
 
b
o
r
r
o
w
e
d
 
m
o
n
e
y
 
f
r
o
m
 
t
h
e
 
b
a
n
k

t
e
 
b
u
y

a
 
c
a
r
 
(
a
n
 
a
u
t
o
m
o
b
i
l
e
 
i
s
 
t
h
e
 
s
i
x
t
h
 
c
u
t
-
o
u
t
)
.

M
r
.
 
G
r
e
e
n
 
t
a
k
e
s
 
$
0



f
r
o
m
 
h
i
s
 
w
e
e
k
l
y
 
s
a
l
a
r
y
 
t
o
 
p
u
t
 
a
s
i
d
e
 
f
o
r
 
t
h
i
s
 
p
a
y
M
e
n
t
 
e
t
 
t
h
e

e
n
d
 
o
f
 
t
h
e
 
m
o
n
t
h
.

A
 
s
e
c
o
n
d
 
c
h
i
l
d
 
w
o
u
l
d

d
e
t
a
c
h
 
t
h
e
 
c
a
r
 
a
n
d
 
f
o
u
r
 
b
i
l
l
s
.

M
r
.
 
G
r
e
e
n
 
d
e
c
i
d
e
s
 
t
o
 
d
e
p
o
s
i
t
 
$
1
5
 
i
n
 
t
h
e
 
f
a
m
i
l
y
 
s
a
v
i
n
g
s
 
a
c
c
o
u
n
t

(
a
n
 
i
l
l
u
s
t
r
a
t
i
o
n
 
o
f
 
a
 
s
a
v
i
n
g
s
 
p
a
s
s
 
b
o
o
k
)
 
a
n
d
 
%
5
 
i
n
 
t
h
e
 
C
h
r
i
s
t
m
a
s

C
l
u
b
 
i
s
 
p
i
c
t
u
r
e
 
o
f
 
S
a
n
t
a
 
C
l
a
u
t
e
)
 
t
o
 
b
e
 
u
s
e
d
 
f
o
r
 
g
i
f
t
s
 
n
e
x
t
 
D
e
c
e
m
b
e
r
.

A
g
a
i
n
 
a
 
t
h
i
r
d
 
a
n
d
 
f
o
u
r
t
h
 
c
h
i
l
d
 
c
o
u
l
d
 
w
a
l
k
 
t
o
 
t
h
e
 
f
r
o
n
t
,
o
f
 
t
h
e
 
r
o
o
m

a
n
d
 
t
a
k
e
 
t
h
e
 
s
a
v
i
n
g
s
 
p
a
s
s
 
h
o
o
k
,
 
a
n
d
 
t
h
r
e
e
 
b
i
l
l
s
 
a
n
d
 
t
h
e
 
S
a
n
t
a
 
C
l
a
u
s

p
i
c
t
u
r
e
 
a
n
d
 
o
n
e
 
b
i
l
l
 
f
r
o
m
 
t
h
e
 
f
l
a
n
n
e
l
 
b
o
a
r
d
.

W
h
e
n
 
M
r
.
 
G
r
e
e
n

g
e
t
s
 
h
o
m
e
 
f
r
o
m
 
t
h
e
 
b
a
n
k
,
 
h
e
 
g
i
v
e
s
 
M
r
s
.
 
G
r
e
e
n
 
t
o
 
c
u
t
-
o
u
t
 
o
f
 
a
 
m
o
t
h
e
r
)

$
2
5
 
f
o
r
 
g
r
o
c
e
r
i
e
s
 
(
a
 
p
h
o
t
o
g
r
a
p
h
 
o
f
 
a
 
s
u
p
e
r
m
a
r
k
e
t
)
 
a
n
d
 
$
1
0
 
t
o
 
p
a
y

f
o
r
 
t
h
e
 
E
l
e
c
t
r
i
c
i
t
y
 
b
i
l
l
.
 
(
d
r
a
w
i
n
g
 
o
f
 
a
n
 
e
l
e
c
t
r
i
c
 
l
i
g
h
t
b
u
l
h
i
)
 
T
w
o

m
o
r
e
 
c
h
i
l
d
r
e
n
 
p
u
l
l
 
o
f
f
 
t
h
e
 
g
r
o
c
e
r
y
 
a
n
d
 
e
l
e
c
t
r
i
c
i
t
y
 
m
o
u
n
t
i
n
g
s
 
a
n
d

L
i
v
e
 
a
n
d
 
t
w
o
 
b
i
l
l
s
 
r
e
s
p
e
c
t
i
v
e
l
y
.

,
i
n
t
e
r
 
M
r
s
.
 
G
r
e
e
n
 
r
e
t
u
r
n
s
 
f
r
o
m

s
h
o
p
p
i
n
g
 
a
t
 
t
h
e
 
s
u
p
e
r
m
a
r
k
e
t
 
i
n
 
t
h
e
 
e
a
r
l
y
 
a
f
t
e
r
n
o
o
n
,
 
s
h
e
 
a
n
d

M
r
.
 
G
r
e
e
n
 
a
s
k
 
t
h
e
i
r
 
c
h
i
l
d
r
e
n
 
(
a
 
p
i
c
t
u
r
e
 
o
f
 
a
 
b
o
y
 
a
n
d
 
g
i
r
l
 
i
s
 
p
r
e
s
s
e
d

u
p
o
n
 
t
h
e
 
f
l
a
n
n
e
l
 
b
o
a
r
d
)
 
t
o
 
d
e
c
i
d
e
 
w
h
e
t
h
e
r
 
t
h
e
y
 
w
o
u
l
d
 
l
i
k
e
 
t
o
 
g
o
 
t
o

q
'
'
'
v
-
,
i
m
m
i
m
i
e
m
i
g
o
r
a
,
t
h
r
I
b
u
r
r
e
.
.
.
s
.
 
f
r
e
n
c
h
 
f
r
i
e
s
 
a
n
d
 
m
i
l
k
s
h
a
k
e
s
 
o
r
 
e
a
t



H
r
.
 
G
r
e
e
n
d
e
c
i
d
e
s

t
o
 
d
e
p
o
s
i
t

$
1
5
 
i
n

t
h
e
f
a
m
i
l
y
s
a
v
i
n
g
s

ac
co

un
t

a
n

i
l
l
u
s
t
r
a
t
i
o
n

o
f
 
a

s
a
v
i
n
g
s
p
a
s
s
 
b
o
o
k
)

a
n
d
 
%
5

i
n
 
t
h
e
C
h
r
i
s
t
m
a
s

C
l
u
b
 
(
a
p
i
c
t
u
r
e
 
o
f

S
a
n
t
a

C
l
a
u
s
e
)
 
t
o
b
e
 
u
s
e
d
f
o
r
g
i
f
t
s
 
n
e
x
t

D
e
c
e
m
b
e
r
.

A
g
a
i
n
 
a

t
h
i
r
d
 
a
n
d
f
o
u
r
t
h

c
h
i
l
d
c
o
u
l
d
 
w
a
l
k
t
o
 
t
h
e

f
r
o
n
t
 
'
o
f
t
h
e

r
o
o
m

a
n
d
 
t
a
k
e

t
h
e

s
a
v
i
n
g
s

p
a
s
s
 
b
o
o
k
 
a
n
d
t
h
r
e
e
 
b
i
l
l
s
a
n
d
 
t
h
e
S
a
n
t
a
 
C
l
a
u
s

p
i
c
t
u
r
e
 
a
n
d
o
n
e
 
b
i
l
l

f
r
o
m
 
t
h
e

f
l
a
n
n
e
l

b
o
a
r
d
.

W
h
e
n
 
M
r
.

G
r
e
e
n

g
e
t
s
 
h
o
m
e

f
r
o
m
 
t
h
e
b
a
n
k
,
 
h
e

g
i
v
e
s
 
M
r
s
.

G
r
e
e
n
 
(
a

c
u
t
-
o
u
t
 
o
f

a
 
m
o
t
h
e
r
)

$
2
5
 
f
o
r
g
r
o
c
e
r
i
e
s

(
a
p
h
o
t
o
g
r
a
p
h
 
o
f

a
s
u
p
e
r
m
a
r
k
e
t
)

a
n
d
 
$
1
0

t
o
p
a
y

f
o
r
 
t
h
e
E
l
e
c
t
r
i
c
i
t
y
b
i
l
l
.

(
d
r
a
w
i
n
g
 
o
f

a
n
 
e
l
e
c
t
r
i
c

l
i
g
h
t
b
u
l
b
,
)

T
w
o

m
o
r
e

c
h
i
l
d
r
e
n
p
u
l
l
 
o
f
f
t
h
e
g
r
o
c
e
r
y
 
a
n
d
e
l
e
c
t
r
i
c
i
t
y
m
o
u
n
t
i
n
g
s
 
a
n
d

f
i
v
e
 
a
n
d

t
w
o
 
b
i
l
l
s

r
e
s
p
e
c
t
i
v
e
l
y
.

A
f
t
e
r
 
M
r
s
.

G
r
e
e
n

r
e
t
u
r
n
s
 
f
r
o
m

s
h
o
p
p
i
n
g
 
a
t

t
h
e

s
u
p
e
r
m
a
r
k
e
t
 
i
n

t
h
e
e
a
r
l
y

a
f
t
e
r
n
o
o
n
,

s
h
e
 
a
n
d

M
r
.
 
G
r
e
e
n

a
s
k
 
t
h
e
i
r
c
h
i
l
d
r
e
n

(
a
p
i
c
t
u
r
e
 
o
f

a
 
b
o
y
 
a
n
d
g
i
r
l
 
i
s

p
r
e
s
s
e
d

u
p
o
n
 
t
h
e

f
l
a
n
n
e
l
b
o
a
r
d
)
 
t
o

d
e
c
i
d
e
w
h
e
t
h
e
r
t
h
e
y
 
w
o
u
l
d

l
i
k
e
 
t
o
g
o
 
t
o

a
 
r
e
s
t
a
u
r
a
n
t
f
o
r
h
a
m
b
u
r
g
e
r
s
,

f
r
e
n
c
h

f
r
i
e
s
 
a
n
d
m
i
l
k
s
h
a
k
e
s
o
r
 
e
a
t

l
e
f
t
-
o
v
e
n
s
 
a
t
h
o
m
e
 
a
n
d
a
t
t
e
n
d

a
 
d
r
i
v
e
-
i
n
m
o
v
i
e
.

T
h
e

t
e
a
c
h
e
r
c
o
u
l
d

p
a
u
s
e
 
a
t
 
t
h
i
s
s
t
a
g
e
 
a
n
d
h
o
l
d
u
p
 
c
u
t
-
o
u
t
s
o
f
e
a
t
i
n
g
p
l
a
c
e
s
 
a
n
d
a
n

o
u
t
d
o
o
r
t
h
e
a
t
e
r

a
n
d
 
a
s
k
t
h
e

c
h
i
l
d
r
e
n
w
h
i
c
h

c
h
o
i
c
e

t
h
e
y
 
w
o
u
l
d
m
a
k
e
 
i
f

t
h
e
y
 
w
e
r
e

t
h
e
 
G
r
e
e
n

c
h
i
l
d
r
e
n
.

T
h
e
 
c
l
a
s
s

c
o
u
l
d
 
b
e

t
o
l
d
 
t
h
a
t
e
i
t
h
e
r

o
f
 
t
h
e
t
r
e
a
t
s
,
 
t
h
e

r
e
s
t
a
u
r
a
n
t
m
e
a
l
 
o
r

t
h
e

p
r
i
c
e
 
o
f

a
d
n
i
s
s
i
o
a
t
o

t
h
e
 
t
h
e
a
t
e
r
a
n
d
b
a
g
s
 
o
f

p
o
p
c
o
r
n
,
 
w
o
u
l
d

c
o
s
t
 
$
5
.

A
s
s
u
m
i
n
g
 
t
h
a
t

t
h
e

c
l
a
s
s
e
l
e
c
t
s
 
t
h
e

s
h
o
w
,
 
a

p
i
c
t
u
r
e
 
o
f

a
n
 
o
u
t
d
o
o
r
t
h
e
a
t
e
r
c
o
u
l
d
 
b
e

d
i
s
-



p
l
a
y
e
d
 
j
u
s
t
 
l
o
n
g
 
e
n
o
u
g
h
 
f
o
r
 
a
n
o
t
h
e
r
 
p
u
p
i
l
 
t
o
 
w
h
i
r
 
i
i
 
i
t
 
a
w
a
y
 
w
i
t
h

a
n
 
a
c
c
o
m
p
a
n
y
i
n
g
 
f
i
v
e
-
d
o
l
l
a
r
 
b
i
l
l
.

O
n
 
S
u
n
d
a
y
,
 
t
h
e
 
G
r
e
e
n
s
 
a
t
t
e
n
d

C
h
u
r
c
h

(
 
a
 
d
r
a
w
i
n
g
 
o
f
 
a
 
c
h
u
r
c
h
 
i
s

p
l
a
c
e
d
 
o
n
 
t
h
e
 
f
l
a
n
n
e
l
 
b
o
a
r
d
)
.

T
h
e
y
 
m
a
k
e
 
t
h
e
i
r
 
u
s
u
a
l
 
$
5
 
c
o
n
t
r
i
b
u
t
i
o
n
 
f
o
r
 
c
h
u
r
c
h
 
a
n
d
 
S
u
n
d
a
y
 
S
c
h
o
o
l
,

A
n
d
,
 
t
h
e
 
c
h
u
r
c
h
 
c
u
t
-
o
u
t
 
a
n
d
 
a
 
s
i
n
g
l
e
 
b
i
l
l
 
a
r
e
 
d
e
t
a
c
h
e
d
 
s
i
m
u
l
t
a
n
e
o
u
s
l
y
.

N
o
w
 
t
h
e
 
c
l
a
s
s
 
o
c
u
l
d
 
b
e
 
a
s
k
e
d
 
h
o
w
 
s
u
c
h
'
 
m
o
n
e
y
 
t
h
e
 
G
r
e
e
n
 
f
a
m
i
l
y

h
a
s
 
l
e
f
t
 
o
u
t
 
o
f
 
i
t
s
 
w
e
e
k
l
y
 
p
a
y
 
c
h
e
c
k
.

T
h
e
 
c
h
i
l
d
r
e
n
 
w
o
u
l
d
 
c
o
u
n
t
 
t
h
e

r
e
m
a
i
n
i
n
g
 
b
i
l
l
s
 
a
n
d
 
a
r
r
i
v
e
 
a
t
 
a
 
f
i
g
u
r
e
 
o
f
 
$
3
5
.

T
h
e
 
t
e
a
c
h
e
r
 
w
o
u
l
d

t
h
e
n
 
b
r
i
n
g
 
o
u
t
 
a
 
s
t
r
i
n
g
 
l
o
n
g
 
u
n
o
u
g
h
 
t
o
 
r
e
a
c
h
 
a
c
r
o
s
s
 
t
h
e
 
e
n
t
i
r
e
 
w
i
d
t
h

o
f
 
t
h
e
 
c
l
a
s
s
r
o
o
m
.

T
h
e
 
s
t
r
i
n
g
 
c
o
u
l
d
 
b
e
 
t
a
c
k
e
d
 
o
n
 
e
a
c
h
 
a
i
d
e
 
o
f
 
t
h
e

r
o
o
m
 
s
o
 
i
t
 
w
o
u
l
d
 
b
e
 
j
u
s
t
 
a
b
o
v
e
 
t
h
e
 
h
e
a
d
s
 
o
f
 
t
h
e
 
c
h
i
l
d
r
e
n
.

O
n
 
t
h
i
s

s
t
r
i
n
g
,
 
p
u
p
i
l
s
 
w
o
u
l
d
 
f
a
s
t
e
n
 
a
 
h
o
s
t
 
o
f
 
i
l
l
u
s
t
r
a
t
i
o
n
s
 
d
e
p
i
c
t
i
n
g
 
o
t
h
e
r

i
t
e
m
s
 
f
o
r
 
w
h
i
c
h
 
t
h
e
 
G
r
e
e
n
s
 
n
i
g
h
t
 
s
p
e
n
d
 
t
h
e
 
r
e
m
a
i
n
i
n
g
 
$
3
5
.

T
h
e
y

m
i
g
h
t
 
m
a
k
e
 
a
 
d
o
w
n
 
p
a
y
m
e
n
t
 
o
n
 
a
 
p
o
r
t
a
b
l
e
 
t
e
l
e
v
i
s
i
o
n
 
s
e
t
 
f
o
r
 
t
h
e
i
r

f
a
m
i
l
y
 
r
o
o
m
,
 
o
r
 
a
 
p
i
a
n
o
 
s
o
 
t
h
e
 
c
h
i
l
d
r
e
n
 
c
o
u
l
d
 
b
e
g
i
n
 
t
a
k
i
n
g
 
l
e
s
s
o
n
s
,

o
r
 
a
 
v
a
c
a
t
i
o
n
 
c
a
m
p
i
n
g
 
t
r
a
i
l
e
r
,
 
e
t
c
.
 
T
h
e
y
 
c
o
u
l
d
 
b
u
y
 
a
 
s
m
a
l
l
 
r
e
c
o
r
d



A
n
d
,
 
t
h
e
 
c
h
u
r
c
h
 
c
u
t
-
o
u
t
 
a
n
d
 
a
 
s
i
n
g
l
e
 
b
i
l
l
 
a
r
e
 
d
e
t
a
c
h
e
d
 
s
i
m
u
l
t
a
n
e
o
u
s
l
y
.

N
o
w
 
t
h
e
 
c
l
a
s
s
 
o
c
u
l
d
 
b
e
 
a
s
k
e
d
 
h
o
w
 
m
u
c
h
 
m
o
n
e
y
 
t
h
e
 
G
r
e
e
n
 
f
a
m
i
l
y

h
a
s
 
l
e
f
t
 
o
u
t
 
o
f
 
i
t
s
 
w
e
e
k
l
y
 
p
a
y
 
c
h
e
c
k
.

T
h
e
 
c
h
i
l
d
r
e
n
 
w
o
u
l
d
 
c
o
u
n
t
 
t
h
e

r
e
m
a
i
n
i
n
g
 
b
i
l
l
s
 
a
n
d
 
a
r
r
i
v
e
 
a
t
 
a
 
f
i
g
u
r
e
 
o
f
 
$
3
5
.

T
h
e
 
t
e
a
c
h
e
r
 
w
o
u
l
d

t
h
e
n
 
b
r
i
n
g
 
o
u
t
 
a
 
s
t
r
i
n
g
 
l
o
n
g
 
e
n
o
u
g
h
 
t
o
 
r
e
a
c
h
 
a
c
r
o
s
s
 
t
h
e
 
e
n
t
i
r
e
 
w
i
d
t
h

o
f
 
t
h
e
 
c
l
a
s
s
r
o
o
m
.

T
h
e
 
s
t
r
i
n
g
 
c
o
u
l
d
 
b
e
 
t
a
c
k
e
d
 
o
n
 
e
a
c
h
 
s
i
d
e
 
o
f
 
t
h
e

r
o
o
m
 
s
o
 
i
t
 
w
o
u
l
d
 
b
e
 
j
u
s
t
 
a
b
o
v
e
 
t
h
e
 
h
e
a
d
s
 
o
f
 
t
h
e
 
c
h
i
l
d
r
e
n
.

O
r
 
t
h
i
s

'
:
r
i
n
g
,
 
p
u
p
i
l
s
 
w
o
u
l
d
 
f
a
s
t
e
n
 
a
 
h
o
s
t
 
o
f
 
i
l
l
u
s
t
r
a
t
i
o
n
s
 
d
e
p
i
c
t
i
n
g
 
o
t
h
e
r

i
t
e
m
s
 
f
o
r
 
w
h
i
c
h
 
t
h
e
 
G
r
e
e
n
s
 
m
i
g
h
t
 
s
p
e
n
d
 
t
h
e
 
r
e
m
a
i
n
i
n
g
 
$
3
5
.

T
h
e
y

m
i
g
h
t
 
m
a
k
e
 
a
 
d
o
w
n
 
p
a
y
m
e
n
t
 
o
n
 
a
 
p
o
r
t
a
b
l
e
 
t
e
l
e
v
i
s
i
o
n
 
s
e
t
 
f
o
r
 
t
h
e
i
r

f
a
m
i
l
y
 
r
o
o
m
,
 
o
r
 
a
 
p
i
a
n
o
 
s
o
 
t
h
e
 
c
h
i
l
d
r
e
n
 
c
o
u
l
d
 
b
e
g
i
n
 
t
a
k
i
n
g
 
l
e
s
s
o
n
s
,

o
r
 
a
 
v
a
c
a
t
i
o
n
 
c
a
m
p
i
n
g
 
t
r
a
i
l
e
r
,
 
e
t
c
.
 
T
h
e
y
 
c
o
u
l
d
 
b
u
y
 
a
 
s
m
a
l
l
 
r
e
c
o
r
d

p
l
a
y
e
r
 
f
o
r
 
t
h
e
 
c
h
i
l
d
r
e
n
,
 
o
r
 
a
 
c
o
m
p
l
e
t
e
 
t
a
b
l
e
 
t
e
n
n
i
s

s
e
t
,
 
o
r
 
n
e
w

O
u
t
f
i
t
s
 
f
o
r
 
t
h
e
 
b
o
y
 
a
n
d
 
g
i
r
l
,
.
 
e
t
c
.

T
h
r
o
u
g
h
 
t
h
i
s
 
a
p
p
r
o
a
c
h
,
 
t
h
e
 
c
l
a
s
s
 
s
h
o
u
l
d
 
d
i
s
c
o
v
e
r
 
e
a
s
i
l
y
 
t
h
e
 
i
d
e
a

o
f
 
u
n
l
i
m
i
t
e
d
 
w
a
n
t
s
 
a
n
d
 
l
i
m
i
t
e
d
 
r
e
s
o
u
r
c
e
s
.
 
T
h
e
 
G
r
e
e
n
 
f
a
m
i
l
y
 
w
i
l
l

a
l
w
a
y
s

h
a
v
e
 
m
a
n
y
 
t
h
i
n
g
s
 
f
o
r
 
w
h
i
c
h
 
i
t
 
c
a
n
 
s
p
e
n
d
 
i
t
s
 
i
n
c
o
m
e
.

B
u
t
 
i
t
 
w
i
l
l

a
l
s
o
 
h
a
v
e
 
a
 
b
u
d
g
e
t
 
w
i
t
h
i
n
 
w
h
i
c
h
 
i
t
 
m
u
s
t
 
o
p
e
r
a
t
e
.

R
e
p
r
i
n
t
e
d
 
f
r
o
m
 
M
a
r
t
i
n
 
a
n
d
 
M
i
l
l
e
r
,
 
E
c
o
n
o
m
i
c
s
,

p
p
.
 
1
1
7
-
1
1
8
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Student Activity #2

PRODUCERS AND CONSIMRS

Do you know what a consumer is? You are

a consumer, Everyone is a consumer. A con-

sumer is a person who uses goods or services,

People eat food. People wear clothing. Peo-

ple go todoctors if they are sick. So

everyone is a consumer.

When you eat something, you are using it

up. Vhen you wear something, you are using it

up. You are consulth ag goods. We consume some

goods quickly, such as when we suaDow food.

We consume some goods slowly, such as when we

drive a car or live in a house.

When you go to a doctor to find out why you

are sick, you are consuming a service. When you

are in the classroom, your teacher helps you to

learn. You are using her services, These ser-

vices are used up at the same time they are

produced. Services cannot be stored.

Of course, someone has to produce the goods

and services you cone

you eat, Someone mak

Someone helps you when

helps you to know morE

Do you remember 1,

makes Useful things ox

others? He is called

A producer who m'

gE2L:21E9_-- a A prc

for others without pro

ducer of services,

A man who makes

is a producer of good:,

get well does useful

not produce the mecttci

is a producer of servi

to leer-. is doing use

duce Icx. book you are

services,

Reprinted from Our Working World-Cities at Work.Activity



Student Activity #2

PRODUCERS AND CONSUMRS

t a consumer is? You are and services you consume. Someone grows the food.

e is a consumer. A con- you eat. Someone makes the clothes you wear.

o uses goods or services. Someone helps you when you are sick. Someone

ople wear clothing. Peo- helps you to know more.

they are sick. So Do you remember what we call a person who

makes Useful things or who does useful work for

mething, you are using it others? He is called a producer.

Jmething, you are using it A producer who makes useful things is a 2E27

,g goods. We consume some L221.21Lenztlat A producer who does useful work

Is when we swellow food. for others without producing a good is a.2127

slolayi such as when we ducer of services.

n a house. A man who makes shoes makes useful things. He

doctor to find out why you is a producer of goods. A doctor who helps people

uming a service, When you get well dots useful work for others, but he does

your teacher helps you to not produce the medicine he gives people. The doctor

her services, These ser- is a producer of services. A teacher who helps you

the sane time they are to learn is doing useful work, but she does not pro-

annot be stored. duce book you are using. She is a producer of

one has to produce the goods serviceso

anted from Our Working World - Cities at Work. Activity Book.
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Di visi- or iab:.ir inakes people, and iiation:,, need
kCI1 other. O1 fti i. i, peop)e, CL1e., Wd nations
us trade with each othT. Transportation is needed

l'cw trading. The faster and cheaper the transportation,
the better the people can divide the labor.

.......,-------

5.; ,f, tie: U CAA.Tg:i.faTkl-
woQt;', ti l you
To a ET Sot.AX

13.FtDix.r5?"

'So tRiAY.
Do tat ta zap

CARMNTRY
WORK V,/ HAT
I NEED tS A

UT. "

1HELP!
F 1% MY
CA M AND
i'l GiVa
you A r-PLEE

14A I C4c LIT/

Vi
C-;1

Money is also irripoi
ea:Fder to use money 0-
for other goods and ser.

Transportation and n
of labor.

I.

W A RCUT,
rMt4

ESA, A
DON'T

JuST
I-1u NG RY!

1. What idea did the barber and the carpenter have?

2. Which of the men made the best trade')

3. Who made the worst trade'

4. Why is barter of goods for other goods so difficult?

5. Why is barter of goods for money easier?

Berprintsd from gaWord cc Vongeitica st 1 Activity Book.
1 e



n , e

c:t ties, and nations need
D4-onle and nations
Tvan4:orzation is needed

cheaper the transportation,
Hide the labor.

'HELP!
FIX MY
COAM AND

GIVE
YOU A r- R

lot p.c trtyu

Money is also important fir trading because it
t-zw.ier to use money than to trade goods and -,,ervices
for other goods and services.

Transportation and money are keys to better division
of labor.

W A I C2C.LIT,
EE.0 A
I DON

t.1

'T

J%ST
I-1U tsIG:CZY!

1 the carpenter have/

zest trade?

her goods so difficult?

cney easier?

Oftglideitise at 'V Activity Book,



STUDENT ACTI VI TY 5

'`:? Does Advertising Help You Make Better C

HOOD G
4tor
c9e4 OUN
1.

rerg
IN I!

I know enough
to choose.

I do not know enough
to choose.

110WERING

TREE-43
2 FEE1,3110ES TAIL

rtill
$ 5.95

3. 4.

141'14 ft.ent Om- w.2.4216.112.,



STUDENT ACTIVITY 345

s Advertising Help You Make Better Choices?

1.

2.

3.

I know enough
to choose.

I do not know enough
to choose.

LI [11
F-1

U Li

4. El
5. ri
6.

El
7.

LI

LI
LI

J.

tlytth.-12zadd., te

17.-1

6.
44.02WA24.4

LOWERING

2 FEET IES TALL

1:1. TRH

ir

5.95 DOWN

1-IND
Ov

4. 7.

eihts a



MODHL #1

Pictures of Homes

Children's pictures
of goods and services

Pictures of coins, currency, the :°k

aluxweivaliStg

17



MODEL 41

Children's pictures
of goods amd services

Pictures of coins, currency, checks

.00000m2umlipictures of
factory, store,
etc.



MODEL # 2

Picture of hones

Picture of goodspicture
of service

licture of coins, currency, check

ittse

Pictures of curreW6,9--
Title: Wages, Rent,

Interest

Picture of an working,
coal, tool, title: Labor,
Natural ResoUrces, capital

17 4



MODEL #2

Algow*--

f
Picture of goodo--picture

of service

Picture of coins, currency, check

ht

MO.........***......111"1.4.1,,,,,,,,,....
',Nu.,

Pictures of currenclp--.
Title: Wages, Rent:

Interest

Am.-

.6....14.0Afgear

e of man working,
tool, title: Labor,
al Resources, Capital

_74

4
Pictures
of Factor?
Store, etc

171:i
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I
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d
e
r
 
w
h
a
t
'
s
 
i
n
 
i
t
,
"
 
s
a
i
d

P
e
t
e
r
 
a
s
 
h
e
 
r
e
a
d
 
t
h
e
 
l
e
t
t
e
r
 
f
r
o
m

U
n
c
l
e
 
G
e
o
r
g
e
.

T
h
e
 
l
e
t
t
e
r
 
r
e
a
d
 
a
s
 
f
o
l
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o
w
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:

"
I
 
h
a
v
e
 
s
e
n
t
 
y
o
u
 
a
 
m
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v
e
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o
u
s

w
o
n
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s
 
m
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h
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e
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h
a
t
 
b
e
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s
 
f
e
n
d
e
r
s
.

A
l
l
 
y
o
u
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v
e
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i
s
 
p
u
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i
n
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o
m
e

s
t
r
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p
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s
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d
 
t
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a
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d
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b
y
 
b
e
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d
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n
g
 
t
h
e
 
s
t
e
e
l
.

T
h
:
,
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m
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l
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e
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b
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n
t
 
i
n
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s
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o
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p
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o
p
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w
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t
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p
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a

v
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y
 
h
i
g
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p
r
i
c
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N
o
w
 
y
o
u

s
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o
u
l
d
 
b
e

h
a
p
p
y
 
a
n
d
 
h
a
v
e

l
o
t
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o
f
 
l
u
c
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I
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e
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i
l
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g
 
t
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e
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W
i
l
l
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t
 
m
e
 
m
o
r
e
 
m
o
n
e
y
 
t
h
a
n
 
o
t
h
e
r
 
f
o
l
k
s
 
g
e
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